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Introduction
With increasing competition for viewer's time and attention, online
advertisers and creative agencies are developing more sophisticated
and highly targeted campaigns than ever before.  This paper
explores the effectiveness of using rich media, such as Macromedia
Flash, in online advertising and addresses the unique challenges and
solutions for implementation in this industry.

u r i n g  th e  pa s t  fe w  y e a r s ,  es t a b l i s h e d  c o r p o r a t i o n s ,  up - a n d - 
c o m i n g  e- t a i l e r s ,  an d  i n f o r m a t i o n  po r t a l s  h a v e  em b r a c e d  th e 
w e b ,  c r e a t i n g  n u m e r o u s  b u s i n e s s  m o d e l s ,  pr o c e s s e s ,  an d  “b e s t 
p r a c t i c e s ”  to  at t r a c t  us e r s ,  ga i n  m a r k e t  sh a r e ,  an d  su s t a i n  th e 

p r o f i t a b i l i t y  o f  th e i r  e- v e n t u r e s .   A m o n g  th e s e ,  o n l i n e  ad v e r t i s i n g  h a s  b e e n 
o n e  o f  th e  m o s t  pr o m i s i n g  an d  c h a l l e n g i n g .  K e y  i s s u e s  i n c l u d e  us e r 
a c c e p t a n c e ,  c r e a t i v e  i n i t i a t i v e s ,  pr o d u c t i o n  c o s t s ,  pe r f o r m a n c e  tr a c k i n g , 
a n d  re t u r n  o n  i n v e s t m e n t  ( R O I ) . 

U n l i k e  o t h e r  ad v e r t i s i n g  m e d i u m s ,  th e  we b  i s  i n t e r a c t i v e  an d  us e r - d r i v e n . 
M o s t  us e r s  ap p r o a c h  th e  we b  wi t h  tu n n e l  v i s i o n ,  h a v i n g  a c l e a r  go a l  i n 
m i n d  an d  b l o c k i n g  o u t  al l  ex t r a n e o u s  i n f o r m a t i o n .   T h i s ,  c o m b i n e d  wi t h 
t h e  ad v e r t i s e r ’ s  ex p e c t a t i o n  o f  c o m p r e h e n s i v e ,  re a l - t i m e  c a m p a i g n 
s t a t i s t i c s ,  m a k e s  th e  tr a d i t i o n a l  m e a s u r e s  fo r  ad v e r t i s i n g ,  su c h  as  pr o j e c t e d 
d e m o g r a p h i c s  an d  au d i e n c e  su r v e y s ,  v i r t u a l l y  o b s o l e t e .   I n  th e  wo r l d  o f 
o n l i n e  ad v e r t i s i n g ,  th e  ab i l i t y  to  m e a s u r e  c a m p a i g n  pe r f o r m a n c e  i s  c r i t i c a l 
t o  i n c r e a s i n g  ad v e r t i s i n g  re v e n u e s .   U n d e r s t a n d i n g  h o w  to  i m p l e m e n t 
t h e s e  pe r f o r m a n c e  m e a s u r e s  fo r  a pa r t i c u l a r  ad  te c h n o l o g y  i s  c r i t i c a l  to 
p u b l i s h e r  ac c e p t a n c e  o f  th e  te c h n o l o g y . 

Beyond Basic Banner Measurements
D u r i n g  th e  ea r l y  y e a r s  o f  o n l i n e  ad v e r t i s i n g ,  b a s i c  G I F  o r  J P E G  b a n n e r  ad s 
w e r e  o f t e n  n o v e l  en o u g h  to  c a p t u r e  a v i e w e r ’ s  at t e n t i o n  an d  dr i v e  a
c l i c k t h r o u g h  to  th e  ad v e r t i s e r ’ s  si t e .   B e c a u s e  de v e l o p m e n t  an d  pu b l i s h e r 
s u p p o r t  fo r  th e s e  ty p e s  o f  ad s  we r e  re l a t i v e l y  c h e a p ,  ad v e r t i s e r s  an d 
p u b l i s h e r s  we r e  wi l l i n g  to  ex p e r i m e n t  wi t h  ra n d o m  pl a c e m e n t s ,  v a r y i n g 
c o s t  m o d e l s ,  an d  i n c o n s i s t e n t  pe r f o r m a n c e  re p o r t s . 

A s  th e  n o v e l t y  o f  o n l i n e  ad s  ( a n d  th e  we b  i t s e l f )  wo r e  o f f ,  th e  c l i c k t h r o u g h 
r a t e  st a r t e d  to  pl u m m e t  fr o m  an  un u s u a l l y  h i g h  sp i k e  i n  th e  m i d  1 9 9 0 ’ s  to 
a n  av e r a g e  o f  2 %  i n  1 9 9 8 ,  an d  i s  n o w  c l o s e r  to  a m o r e  n o r m a l  av e r a g e  ( f o r 

D 
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d i r e c t  m a i l  c a m p a i g n s )  o f  0. 2 % .  S e v e r a l  re c e n t  o n l i n e  ad  c a m p a i g n s  h a v e 
e n j o y e d  m u c h  h i g h e r  c l i c k t h r o u g h  ra t e s ,  an d  m a r k e d  i m p r o v e m e n t  i n 
o v e r a l l  b r a n d  re c o g n i t i o n . 

T h e  i n c r e a s e d  su c c e s s  ra t e  fo r  th e s e  o n l i n e  c a m p a i g n s  i s  du e  to  th e 
e f f e c t i v e  us e  o f  ri c h  m e d i a  te c h n o l o g i e s ,  l i k e  M a c r o m e d i a  Fl a s h ,  al o n g 
w i t h  ta r g e t e d  an d  we l l  re s e a r c h e d  ad  pl a c e m e n t ,  c o m p e l l i n g  c r e a t i v e 
e x e c u t i o n ,  an d  c o m p r e h e n s i v e  pe r f o r m a n c e - t r a c k i n g  m e t r i c s .   R i c h  m e d i a 
a d s  n o t  o n l y  gr a b  th e  us e r ’ s  at t e n t i o n ,  b u t  al s o  fo s t e r  st r o n g  b r a n d 
a s s o c i a t i o n s  an d  i n c i t e  re s p o n s e  to  an y  c a l l - t o - a c t i o n . 

I t  i s  su r p r i s i n g ,  th e n ,  th at  th e  us e  o f  ri c h  m e d i a  te c h n o l o g i e s  i s  st i l l  l i m i t e d 
t o  a re l a t i v e l y  sm a l l  n u m b e r  o f  o n l i n e  ad v e r t i s i n g  c a m p a i g n s .   T h e 
i n d u s t r y  b u z z  o n  th e  re a s o n s  fo r  th e  sl o w  ad o p t i o n  h a s  i n c l u d e d : 

Ø  F r a g m e n t e d  i n d u s t r y  su p p o r t  fo r  ri c h  m e d i a  te c h n o l o g i e s  an d 
d i f f i c u l t y  o f  de p l o y m e n t 

Ø  H i g h  de v e l o p m e n t  c o s t s  an d  l a c k  o f  st a n d a r d s  fo r  c r e a t i n g  ad s  th a t 
i n c o r p o r a t e  sp e c i f i c  ri c h  m e d i a  te c h n o l o g i e s 

Ø  T h e  n e e d  to  su p p o r t  n a r r o w b a n d  c o n n e c t i o n s  ( 2 8 K  an d  56 K  di a l u p ) 

Ø  D i f f i c u l t i e s  i n  i m p l e m e n t i n g  R O I  tr a c k i n g  fo r  al l  ty p e s  o f  ri c h  m e d i a 
t h r o u g h  st a n d a l o n e  an d  n e t w o r k  ad  se r v i n g  sy s t e m s 

Ø  L a c k  o f  un d e r s t a n d i n g  ab o u t  h o w  to  ef f e c t i v e l y  i n t e g r a t e  o n l i n e 
a d v e r t i s i n g  wi t h  o t h e r  el e m e n t s  i n  th e  o v e r a l l  ad v e r t i s i n g  st r a t e g y 

The Reality of the Rich Media Value Proposition
W h i l e  o n l i n e  ad v e r t i s i n g  do e s  pr e s e n t  un i q u e  c h a l l e n g e s  fo r  ri c h  m e d i a ,  i t s 
v a l u e  i s  c l e a r .   F o r  ad v e r t i s e r s ,  ri c h  m e d i a  m a k e s  i t  po s s i b l e  to  c r e a t e  ad s 
w i t h  i n t r i g u i n g  di a l o g ,  c i n e m a t i c  su s p e n s e ,  an d  ri v e t i n g  c l i f f h a n g e r s . 
T h e s e  ad s  c a n  gr a b  th e  us e r ' s  at t e n t i o n ,  te l l  a c o m p e l l i n g  st o r y ,  an d 
g e n e r a t e  an  em o t i o n a l  re s p o n s e  i n  a wa y  th a t  i s  n o t  po s s i b l e  wi t h  st a n d a r d 
b a n n e r  ad s . 

F o r  we b  us e r s ,  we l l - t a r g e t e d  an d  c r e a t i v e  ri c h  m e d i a  ad s  c a n  pr o v i d e  ex t r a 
v a l u e ,  de l i v e r i n g  re l e v a n t  i n f o r m a t i o n  o r  a st i m u l a t i n g  di v e r s i o n  wi t h o u t 
m a k i n g  th e m  l o s e  th e  pr i m a r y  fo c u s  o r  go a l  o f  th e i r  we b  v i s i t . 
E m p h a s i z i n g  th i s  po i n t  i n  a re c e n t  re p o r t  i s s u e d  b y  FA C / E q u i t i e s  ( R i c h 
M e d i a ,  R i c h  O p p o r t u n i t y ) ,  au t h o r  J o h n  B o w e n  fo r e c a s t s  th a t ,  “i n  ad d i t i o n 
t o  h e l p i n g  ge n e r a t e  b u s i n e s s ,  th e  re a l  v a l u e  o f  ri c h  m e d i a  wi l l  c o m e  i n  i t s 
a b i l i t y  to  en h a n c e  th e  c u s t o m e r  ex p e r i e n c e  b y  m a k i n g  i t  m o r e  en g a g i n g 
a n d  ef f e c t i v e . ” 

D I S C R E P A N C I E S  I N 
C L I C K T H R O U G H 
D A T A 

The 1999 eAdvertiser report
(Vol II) states that advertisers
and web site publishers often
record different levels of
clickthroughs for a given
campaign, causing friction
between the two.

The cause can vary.  For
example, a user may click on
an ad, but cancel the action
due to an overloaded ISP or a
slow loading destination site.
This would register as a click
for the publisher, but not for
the advertiser. In addition, if
response time is slow, a user
may also click on an ad
several times, registering as
multiple clicks for the
publisher, and only a single
click for the advertiser. 
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H e r e  i s  a re a l i t y  c h e c k  o n  th e  fr e q u e n t l y  c i t e d  c o n c e r n s  ab o u t  us i n g  ri c h 
m e d i a  te c h n o l o g i e s  i n  o n l i n e  ad v e r t i s i n g : 

Ø  M a n y  ad  n e t w o r k s  an d  i n d e p e n d e n t  si t e s  al r e a d y  su p p o r t  es t a b l i s h e d 
r i c h  m e d i a  te c h n o l o g i e s  an d  ar e  wi l l i n g  to  c o n s i d e r  n e w e r  te c h n o l o g i e s 
w h e n  si g n i f i c a n t  ad v e r t i s i n g  do l l a r s  ar e  i n v o l v e d .  Th e  E n g a g e 
A d K n o w l e d g e  On l i n e  A d v e r t i s i n g  R e p o r t  ( 3 Q 2 0 0 0 )  sh o w s  th a t  th e 
n u m b e r  o f  si t e s  ac c e p t i n g  ri c h  m e d i a  l i k e  M a c r o m e d i a  Fl a s h  c o n t i n u e s 
t o  gr o w . 

Ø  R i c h  m e d i a  te c h n o l o g y  v e n d o r s  ta k e  an  ac t i v e  ro l e  i n  un d e r s t a n d i n g 
i n d u s t r y  i s s u e s  an d  h a v e  b e e n  ac t i v e l y  wo r k i n g  wi t h  de v e l o p e r s  an d 
p u b l i s h e r s  to  pr o v i d e  st a n d a r d s ,  de v e l o p m e n t  to o l k i t s ,  an d  tr a i n i n g . 

Ø  B a s e d  o n  R O I  m e t r i c s  ( b r a n d  aw a r e n e s s  an d  c l i c k t h r o u g h  ra t e s ) ,  ri c h 
m e d i a  ad s  ar e  m o r e  c o s t - e f f e c t i v e  fo r  ad v e r t i s e r s  th a n  st a n d a r d  b a n n e r 
a d s .   F o c u s i n g  o n  di r e c t  re s p o n s e  c l i c k t h r o u g h s  al o n e ,  o n e  re c e n t 
C l i c k Z  ar t i c l e  c o n c l u d e d  th a t  ri c h  m e d i a  ad s  pe r f o r m i n g  tw i c e  as  we l l  as 
a  st a n d a r d  ad s  c o s t  o n l y  8%  m o r e  to  pr o d u c e  an d  de p l o y . 

Ø  W h i l e  h i g h - b a n d w i d t h  c a b l e  m o d e m s an d  D S L  ar e  ga i n i n g  po p u l a r i t y  i n 
U S  h o u s e h o l d s ,  m a n y  ri c h  m e d i a  te c h n o l o g i e s  c a n  de l i v e r  po w e r f u l l y 
c a p t i v a t i n g  ad s  i n  fi l e  si z e s  o f  1 2 K  o r  l e s s ,  m a k i n g  th e m  i d e a l  fo r  us e r s 
w h o  ar e  ac c e s s i n g  th e  we b  fr o m  2 8 K  o r  56 K  di a l - u p  l i n e s . 

Ø  M a n y  ri c h  m e d i a  te c h n o l o g i e s  m a k e  i t  po s s i b l e  go  b e y o n d  c l i c k t h r o u g h 
p e r f o r m a n c e  tr a c k i n g ,  en a b l i n g  i n - b a n n e r  tr a n s a c t i o n s  an d  re p o r t i n g 
o n  h o w  th e  us e r  i n t e r a c t s  wi t h  th e  ad . 

Macromedia Flash:  Breaking New Ground
M a c r o m e di a  Fl a s h  is  o n e su c h  te c h n o l o gy  th at  de l i v e r s th e  ri c h  m e d i a v a l ue 
p r o p o s i ti o n  wi t h  ea s e .   B y  ta k i n g  ad v a n t a ge  o f  v e c t o r  gr ap h i c s th a t c o m pa c t 
i n to  sm al l  do w n l o ad  fi l e s ,  Ma c r o m e d i a Fl a s h  pr o du c e s  a n u m b e r  of  da z z l i n g
e f fe c t s  o v e r  n a r r o w b a n d c o n n e c t i o n s  l i k e  56 K  m o de m  l i n e s  ju s t  as  ea si l y  as 
o v er  b r o a d b a n d  c o n n e c t i o n s  li k e  ca b l e  m o d e m s ,  D S L ,  an d  T- 1  l i n es . 

B e c a u s e  M a c r o m e d i a  Fl a s h  en a b l e s  so  m u c h  c r e a t i v e  fr e e d o m  wi t h o u t 
c o m p r o m i s i n g  th e  us e r  ex p e r i e n c e ,  an d  i t  i s  a re l a t i v e l y  ea s y  te c h n o l o g y  to 
m a s t e r ,  o v e r  50 0 , 0 0 0  we b  de v e l o p e r s  ar e  ac t i v e l y  us i n g  M a c r o m e d i a  Fl a s h 
a s  a st a n d a r d  we b  de v e l o p m e n t  to o l  to d a y .   I n  ad d i t i o n ,  M a c r o m e d i a  Fl a s h 
a l l o w s  ad v e r t i s e r s  to  “t h i n k  o u t s i d e  th e  b o x , ”  ex t e n d i n g  th e i r  m e s s a g e 
b e y o n d  th e  pu r c h a s e d  ad v e r t i s i n g  sp a c e  as  fa r  as  i t  n e e d s  to  go .   F o r 
e x a m p l e ,  a re c e n t  M a c r o m e d i a  ad  pu b l i s h e d  o n  W e b M o n k e y 
( w w w . w e b m o n k e y . c o m ) ,  ex p a n d s  we l l  b e y o n d  th e  st a n d a r d  ad v e r t i s i n g 
s p a c e ,  di s p l a y i n g  ap p r o p r i a t e  c o n t e n t  b a s e d  o n  us e r  c h o i c e s  ( s e e  Fi g u r e  1 ) . 

L i k e  o t h e r  ri c h  m e d i a  te c h n o l o g i e s ,  h o w e v e r ,  M a c r o m e d i a  Fl a s h  h a s  fa c e d 
a  n u m b e r  o f  c h a l l e n g e s  i n  b e i n g  ac c e p t e d  i n  o n l i n e  ad v e r t i s i n g .   T o  ad d r e s s 

M A C R O M E D I A  F L A S H 

Ø  Over 500,000 web
developers actively use
Macromedia Flash.

Ø  96.4 % of web users have
the Macromedia Flash
Player installed.

Ø  Macromedia Flash is the
leading rich media format
for advertisers, used twice
as often as any other rich
media format.

Ø  Macromedia Flash delivers
ads quickly over
narrowband connections,
with files sizes as small as
12K.  It also delivers ads
instantaneously over
broadband connections.

www.webmonkey.com
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s u c h  i s s u e s  as  c o m p l i a n c e  wi t h  ex i s t i n g  st a n d a r d s  fo r  ad  si z e s  an d 
p e r f o r m a n c e  m e t r i c s ,  c a c h e  b u s t i n g ,  an d  di s c r e t e  de t e c t i o n  o f  pl u g - i n s , 
M a c r o m e d i a  h a s  b e e n  wo r k i n g  wi t h  k e y  pl a y e r s  i n  th e  o n l i n e  ad v e r t i s i n g 
i n d u s t r y  to  ad d r e s s  h o w  we b  pu b l i s h e r s  an d  ad  n e t w o r k s  c a n  b e s t  pr o c e s s 
c o m p i l e d  S W F  fi l e s  an d  n e e d  to  i n s t a l l  th e  M a c r o m e d i a  Fl a s h  P l a y e r . 

Figure 1:  Thinking Outside the Box with Macromedia Flash

B I G  D E S I G N S  F O R 
S M A L L  S P A C E S 

The Macromedia Flash ad to
the right shows how to
provide web users with a
wealth of information without
needing bigger ad space or
compromising good design
principles.

By effectively using layers and
user input (menu selection),
this ad allows the user to get
relevant information without
being distracted by clutter.

To date, Macromedia has
seen a banner interaction rate
of 17%!
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Industry Collaboration Fosters New Standards
B e c a u s e  th e  we b  i s  a re l a t i v e l y  n e w  m e d i u m  wi t h  a h i g h - t e c h  i m a g e  an d 
g l o b a l  us e r  b a s e ,  i t  h a s  a un i q u e  se t  o f  pe r f o r m a n c e  ex p e c t a t i o n s . 
S t a n d a r d s  fo r  o n l i n e  ad v e r t i s i n g  h a v e  b e e n  sl o w  t o  ev o l v e  an d  b e  wi d e l y 
a d o p t e d .   T h e  i s s u e s  th a t  c o u l d  b e  ea s i l y  re s o l v e d ,  su c h  as  st a n d a r d i z e d  ad 
m o d e l s ,  h a v e  b e e n  ad d r e s s e d  th r o u g h  i n d u s t r y  c o a l i t i o n s  su c h  as  th e 
I n t e r n e t  A d v e r t i s i n g  B u r e a u  ( I A B )  an d  Fu t u r e  o f  A d v e r t i s i n g  S t o c k h o l d e r s 
( F A S T ) . 

B e y o n d  ad  m o d e l s ,  b o t h  ad v e r t i s e r s  an d  we b  pu b l i s h e r s  n e e d  st a n d a r d s  fo r 
p r e p a r i n g  an d  pr o c e s s i n g  ea c h  ri c h  m e d i a  te c h n o l o g y  th a t  ar e  c o m p a t i b l e 
w i t h  ea c h  un i q u e  ad  se r v i n g  te c h n o l o g y .   T o  ad d r e s s  th e s e  i s s u e s  fo r  ad s 
c r e a t e d  wi t h  M a c r o m e d i a  Fl a s h ,  a n u m b e r  o f  i n d u s t r y  l e a d e r s  h a v e  j o i n e d 
t o g e t h e r  to  fo r m  th e  M a c r o m e d i a  Fl a s h  A d v e r t i s i n g  A l l i a n c e  ( M F A A ) . 

T h e  pu r p o s e  o f  th e  M F A A  i s  to  ef f e c t i v e l y  c o l l a b o r a t e  o n  b e s t  pr a c t i c e s  fo r 
d e p l o y i n g  M a c r o m e d i a  Fl a s h  ad s  i n  o r d e r  to  re d u c e  th e  o v e r a l l  ti m e  an d 
c o s t s  i n v o l v e d  i n  ri c h  m e d i a  ad v e r t i s i n g .   A m o n g  th e  i n i t i a l  M F A A 
i n i t i a t i v e s  i s  th e  de v e l o p m e n t  o f  th e  M a c r o m e d i a  Fl a s h  R i c h  M e d i a 
T r a c k i n g  K i t ,  wh i c h  pr o v i d e s  a v i a b l e  so l u t i o n  fo r  h a n d l i n g  th e 
p e r f o r m a n c e  tr a c k i n g  i s s u e  th a t  h a s  b e e n  ad o p t e d  b y  th e  m a j o r  ad  se r v i n g 
n e t w o r k s . 

R e a d  fu r t h e r  to  ge t  a b e t t e r  un d e r s t a n d i n g  o f  h o w  th e  o n l i n e  ad v e r t i s i n g 
w o r k s ,  an d  wh a t  n e e d s  to  b e  do n e  du r i n g  th e  de v e l o p m e n t  o f  a
M a c r o m e d i a  Fl a s h  c r e a t i v e  to  en s u r e  th a t  pu b l i s h e r s  c a n  pr o c e s s  th e  ad 
w i t h  m i n i m a l  re w o r k . 
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Online Advertising Dynamics
The success of an online ad campaign involves more than flawless
execution of a creative idea, it also entails intense coordination
among the diverse groups of web users, buyers (advertisers and
agencies), sellers (web publishers), and the technology and
infrastructure companies that support them. The key to doing this
effectively is comprehensive industry standards that facilitate
advertising on the web.

M ar c h  19 9 9  po l l  of  U S A  To da y  r ea de r s fo u n d  th at  wh i l e In t er n et 
u se rs  ac c e p t we b  adv e rt i s i n g  i n  m uc h  th e  sa m e  wa y  th a t th e y 
a c c ep t  TV o r ra d i o  ad v e rt i si n g  (n ec e ss ar y  to  k ee p th e  m e di um 
f re e) ,  th e y  do  n o t  wa n t  to  b e i n c o n v en i e n c e d b y  it .   Th e  ad m us t

d o w n l o ad  q u i c k l y  an d  no t add  an y  vi s ua l  c l u tt e r to  th e pag e.   A  m o re  re c e n t 
M i l l w a rd  B r o w n  stu dy  (1 1 / 2 00 0)  al so  fo un d  th a t  use r s ex p ec t o n l i n e  ads  to 
b e re l ev an t ,  in f o r m a t i v e,  an d i n t er a c t i v e .   I d ea l l y ,  th e  ad wi l l  b e i n  sy n c  wi t h 
t h e  si te ’ s  de m o g ra ph i c s ,  c o n te n t,  an d de s i g n  sty l e ,  en h a n c i n g  th e  si te  ra th e r
t h a n  det ra c ti n g  fr o m  it . 

W h i l e  ri c h  me di a  tec h n o l o g i e s l i k e M ac ro m ed i a  Fl as h  c an  ef fe c ti v e l y  de l i v er 
h i g h - p o w er e d ad s  o v e r  b o t h  n ar r o w b a n d an d  b ro a db an d  c o n n ec ti o n s ,  th e re 
a  n um b er  o f  wo r k fl o w  is su e s sp e c i fi c  to  th e  o n l i n e  in du s tr y  th a t m us t b e
a dd re s se d i n  or d er  fo r Ma c ro m e d i a  Fl as h  to  be  as  b r o a dl y  ado p te d wi t h i n 
t h i s i n d us t ry  as  i t h as  b e en  wi th i n  th e dev el o pm en t  c o m m un i t y .   T h i s  se c t i o n 
p ro v i d es  i n si gh t  i n t o  th e  di v e r se  gr o u ps  in v o l v e d an d  th e co o rd i n a ti o n  th at 
m us t h ap pe n  am o n g th e m  to  ma k e  on l i n e ad v er ti s i n g wo r k .   F i g u re  2 
p ro v i d es  a hi gh - l e v e l  o v e r v i ew  of  th e ad v er ti s i n g i n d us t ry . 

A
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Figure 2: Online Advertising Process 
Web users want relevant information, engaging entertainment, and free and uninterrupted access 
to content. Buyers (advertisers and their agencies) want effective ads and the assurance that their 
advertising dollars are well spent.  Sellers (web publishers) want to maximize advertising revenues 
with minimal production overhead. Technology and infrastructure companies want standards for ad 
models, data collection, performance reporting, and systems integration. 

Goal Oriented Users 
According to the eAdvertising Report (Volume II, November 1999), 
published by eMarketer for Advertising Age, most people use the web to 
obtain specific information, so “anything that gets in the way can easily be 
seen as an intrusion.”  However, ads that are either relevant to the 
information search or are entertaining are seen as value-added.  

User Goals 
��View target web sites without connectivity or browser performance 

problems. 

��Navigate through the target web site without getting distracted or lost 
by irrelevant and unwelcome links to other sites. 
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User Challenges
Ø  K e e p i n g  up  wi t h  th e  l a t e s t  so f t w a r e  an d  b r o w s e r  re l e a s e s . 

Ø  A c h i e v i n g  go a l s  q u i c k l y ,  ev e n  wh e n  th e  c o n n e c t i o n  i s  o v e r  a 2 8 K  o r  56 K 
d i a l - u p  l i n e . 

Ø  A v o i d i n g  di s t r a c t i o n s ,  l i k e  i r r e l e v a n t  ad s  an d  s c a m s . 

Solutions to User Challenges
Ø  B u y e r s  n e e d  to  en s u r e  th a t  si t e  de m o g r a p h i c s  an d  si t e  c o n t e n t  ar e 

c o n s i s t e n t  wi t h  c a m p a i g n  o b j e c t i v e s . 

Ø  B u y e r s  sh o u l d  i n c o r p o r a t e  i n - b a n n e r  ac t i o n s  ( l i k e  em a i l ,  pr i n t i n g ,  an d 
t r a n s a c t i o n s )  wh e n e v e r  po s s i b l e . 

Ø  I n f r a s t r u c t u r e  an d  te c h n o l o g y  c o m p a n i e s  n e e d  to  i n c o r p o r a t e  av a i l a b l e 
a n d  re l e v a n t  pl u g - i n s  i n  al l  n e w  v e r s i o n s  o f  po p u l a r  we b  b r o w s e r s . 

Ø  B u y e r s  n e e d  to  i n c o r p o r a t e  di s c r e t e  de t e c t i o n  o f  b r o w s e r  pl u g - i n s  an d 
s u p p l y  an  al t e r n a t e  v e r s i o n  o f  th e  ad  i f  th e  pl u g - i n  i s  n o t  pr e s e n t . 

Ø  S e l l e r s  n e e d  to  en s u r e  th a t  ad  fi l e s  ar e  re l a t i v e l y  sm a l l  an d  do w n l o a d 
q u i c k l y . 

Buyers and ROI
B u y e r s  ar e  th e  ad v e r t i s e r s  ( a n d  th e  ag e n c i e s  ac t i n g  o n  th e  ad v e r t i s e r s ' 
b e h a l f )  th a t  ar e  de v e l o p i n g  o n l i n e  ad v e r t i s i n g  c a m p a i g n s .   F o r  b u y e r s , 
g e t t i n g  th e  m o s t  c u r r e n t  i n f o r m a t i o n  ab o u t  a si t e ’ s  v i e w e r s h i p  i s  c r i t i c a l  to 
m a k i n g  th e  ap p r o p r i a t e  b u y  fo r  th e  c a m p a i g n  to  re a c h  th e  ta r g e t  au d i e n c e . 
C r e a t i v e  ex e c u t i o n  m a k e s  al l  th e  di f f e r e n c e  i n  th e  su c c e s s  o f  th e  ad ,  b u t  th e 
c o s t s  c a n  b e  h i g h . 

F o r  ex a m p l e ,  a st u d y  o n  N a r r o w b a n d  Cr e a t i v e  ( J u p i t e r  Co m m u n i c a t i o n s , 
0 2 / 2 0 0 0 )  c o m p a r e d  th e  an t i c i p a t e d  m e d i a  c o s t s  fo r  a c a m p a i g n  pr o m i s i n g 
t o  de l i v e r  o n e  m i l l i o n  i m p r e s s i o n s .   I n  th e  st u d y ,  a c o m p l e x  J a v a  ad  c o s t 
a p p r o x i m a t e l y  ei g h t  ti m e s  m o r e  th a n  a st a n d a r d  G I F  o r  J P E G  b a n n e r  ad , 
w h i l e  a h i g h - e n d  M a c r o m e d i a  Fl a s h  ad  c o s t  o n l y  fi v e  ti m e s  as  m u c h . 
M a c r o m e d i a  h a s  fo u n d  th a t  th e  av e r a g e  de v e l o p m e n t  c o s t s  ar e  o f t e n  o n l y 
t w o - t o - t h r e e  ti m e s  as  m u c h  as  fo r  th e  st a n d a r d  b a n n e r  ad .   D e s i g n  c o s t s 
m a y  go  do w n  fu r t h e r  as  n e w  to o l s  fo r  de v e l o p i n g  an d  de p l o y i n g 
M a c r o m e d i a  Fl a s h  ad s ,  l i k e  M a c r o m e d i a ' s  R i c h  M e d i a  Tr a c k i n g  K i t , 
b e c o m e  av a i l a b l e . 
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T o  j u s t i f y  an y  o f  th e s e  de v e l o p m e n t  c o s t s ,  ad v e r t i s e r s  h a v e  wa n t e d  to  se e 
a n  i m m e d i a t e  re t u r n  o n  th e i r  i n v e s t m e n t ,  an d  t y p i c a l l y  ri c h  m e d i a  ad s  do 
d r i v e  h i g h e r  c l i c k t h r o u g h s .   B u t  J u p i t e r  c a u t i o n s  ag a i n s t  c o n s i d e r i n g  o n l y 
t h e  sh o r t - t e r m  v i e w .   T h e y  su g g e s t  th a t  ri c h  m e d i a  i s  i d e a l l y  su i t e d  fo r 
b u i l d i n g  l o n g - t e r m  b r a n d  as s o c i a t i o n s  th a t  fo s t e r  a l o y a l  c u s t o m e r  b a s e , 
s i m i l a r  to  te l e v i s i o n  c o m m e r c i a l s .  A n d  wi t h  M a c r o m e d i a  Fl a s h ,  i t  i s 
p o s s i b l e  to  c r e a t e  th e  1 5 - 3 0  se c o n d  c o m m e r c i a l  fo r  a fr a c t i o n  o f  th e  c o s t . 

Buyer Goals
Ø  D e v e l o p  i n t e g r a t e d  ad v e r t i s i n g  c a m p a i g n s  th a t  i n c r e a s e  b r a n d 

a w a r e n e s s ,  c o n s u m e r  l o y a l t y ,  an d  fo l l o w  th r o u g h  o n  an y  c a l l - t o - a c t i o n . 

Ø  E n c o u r a g e  pu b l i s h e r  ac c e p t a n c e  o f  ap p r o p r i a t e  an d  c o s t - e f f e c t i v e 
t e c h n o l o g i e s  fo r  o n l i n e  ad v e r t i s i n g . 

Ø  I d e n t i f y  an d  i n c o r p o r a t e  tr a c k i n g  m e t r i c s  an d  pe r f o r m a n c e  re p o r t s  to 
e v a l u a t e  th e  ef f e c t i v e n e s s  o f  c a m p a i g n s . 

Ø  O p t i m i z e  c r e a t i v e s  m i d - c a m p a i g n ,  i f  n e c e s s a r y ,  to  i m p r o v e  c a m p a i g n 
r e s u l t s . 

Buyer Challenges
Ø  T a k i n g  ad v a n t a g e  o f  th e  l a t e s t  te c h n o l o g i e s  wh i l e  k e e p i n g  c r e a t i v e  c o s t s 

d o w n . 

Ø  G e t t i n g  m e a n i n g f u l  an d  ac c u r a t e  i n f o r m a t i o n  ab o u t  th e  si t e ’ s 
d e m o g r a p h i c s . 

Ø  P r o d u c i n g  a si n g l e  c r e a t i v e  th a t  c a n  ru n  o n  m u l t i p l e  si t e s  wi t h  l i t t l e  o r 
n o  re w o r k . 

Ø  R e c e i v i n g  pe r f o r m a n c e  re p o r t s  fr o m  m u l t i p l e  si t e s  at  th e  sa m e  ti m e  an d 
i n  th e  sa m e  fo r m a t  to  m a k e  i t  ea s y  to  as s e s s  th e  pe r f o r m a n c e  o f  th e 
c a m p a i g n . 

Solutions to Buyer Challenges
Ø  T e c h n o l o g y  v e n d o r s  an d  i n f r a s t r u c t u r e  c o m p a n i e s  n e e d  to  ed u c a t e 

b u y e r s  an d  se l l e r s  ab o u t  th e  b e s t  pr a c t i c e s  fo r  i m p l e m e n t i n g  v a r i o u s 
r i c h  m e d i a  te c h n o l o g i e s . 

Ø  T o  h e l p  di s t r i b u t e  de v e l o p m e n t  c o s t s ,  b u y e r s  sh o u l d  l e v e r a g e 
e s t a b l i s h e d  ri c h  m e d i a  te c h n o l o g i e s ,  an d  m a k e  th e  o n l i n e  ad v e r t i s i n g 
p a r t  o f  th e  o v e r a l l  ad v e r t i s i n g  st r a t e g y . 

Ø  S e l l e r s  n e e d  to  su p p o r t  po p u l a r  ri c h  m e d i a  te c h n o l o g i e s . 
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Ø  T e c h n o l o g y  v e n d o r s  an d  i n f r a s t r u c t u r e  c o m p a n i e s  n e e d  to  m a k e  i t  ea s y 
t o  de p l o y  a si n g l e  ad  o n  m u l t i p l e  we b  si t e s  wi t h o u t  i n c u r r i n g  re w o r k 
c o s t s . 

Ø  I n f r a s t r u c t u r e  c o m p a n i e s  n e e d  to  su p p l y  ad  m a n a g e m e n t ,  re p o r t i n g , 
a n d  wo r k f l o w  au t o m a t i o n  sy s t e m s  th a t  h e l p  b u y e r s  an d  se l l e r s  o r g a n i z e 
a n d  de l i v e r  i n f o r m a t i o n  to  ap p r o p r i a t e  pa r t i e s  an d  re d u c e  th e 
l i k e l i h o o d  o f  h u m a n  er r o r  i n  th e  c a m p a i g n  pr o d u c t i o n  pr o c e s s . 

Sellers and Revenue
S e l l e r s  ar e  th e  ad  n e t w o r k s ,  re p  fi r m s ,  i n d e p e n d e n t  we b  si t e s ,  an d  af f i l i a t e d 
n e t w o r k s  o f  si t e s  th a t  o f f e r  ad v e r t i s i n g  sp a c e  o n  th e  we b  to  ge n e r a t e  so m e 
o r  al l  o f  th e i r  re v e n u e .   I n  o r d e r  to  at t r a c t  an d  re t a i n  c u s t o m e r s ,  se l l e r s 
n e e d  to  en s u r e  th a t  ad s  m e e t  c u s t o m e r  ex p e c t a t i o n s .   S p e c i f i c a l l y ,  se l l e r s 
n e e d  to  en s u r e  th a t  ad s  h a v e  m i n i m a l  i m p a c t  o n  si t e  pe r f o r m a n c e . 

I n  o r d e r  to  at t r a c t  b u y e r s ,  se l l e r s  m u s t  pr o v i d e  de t a i l e d  i n f o r m a t i o n  ab o u t 
t h e i r  us e r  de m o g r a p h i c s ,  su p p o r t e d  ad  m o d e l s  an d  m e d i a  ty p e s ,  an d 
a c c u r a t e  an d  ro b u s t  pe r f o r m a n c e  re p o r t i n g .   T h e  se l l e r ’ s  pr o d u c t i o n  st a f f 
m u s t  pe r f o r m  ri g o r o u s  te s t s  o n  th e  ad s  to  en s u r e  th e y  c o n f o r m  to  si t e 
s t a n d a r d s  an d  w i l l  b e  ac c e p t e d  b y  th e  si t e ’ s  ad  se r v i n g  te c h n o l o g y .   T h e 
s e l l e r ’ s  pr o d u c t i o n  st a f f  m u s t  al s o  en s u r e  th a t  al l  ap p r o p r i a t e  c o n t r a c t 
i n f o r m a t i o n  i s  tr a n s f e r r e d  to  th e  ad  se r v e r ,  an d  th a t  th e  ad  i s  c o n f i g u r e d 
c o r r e c t l y  fo r  ac c u r a t e  pe r f o r m a n c e  tr a c k i n g . 

Seller Goals
Ø  M a x i m i z e  th e  sa l e  o f  pr e m i u m  ad  i n v e n t o r y  wh i l e  m i n i m i z i n g 

o p e r a t i o n a l  c o s t s . 

Ø  N e v e r  c o m p r o m i s e  th e  us e r ’ s  ex p e r i e n c e . 

Seller Challenges
Ø  S u p p o r t i n g  a v a r i e t y  o f  ad  te c h n o l o g i e s  wi t h o u t  n e e d i n g  to  h i r e  an  ar m y 

o f  ri c h  m e d i a  sp e c i a l i s t s . 

Ø  P u b l i c i z i n g  si t e  re q u i r e m e n t s  fo r  su p p o r t e d  ad  m o d e l s . 

Ø  R e c e i v i n g  c r e a t i v e s  th a t  m e e t  pr o d u c t i o n  sp e c i f i c a t i o n s  o n  ti m e . 

Ø  S e t t i n g  up  th e  c a m p a i g n  i n  th e  ad  se r v e r  i n  a ti m e l y  an d  ac c u r a t e 
m a n n e r . 
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Solutions for Sellers Challenges
Ø  S e l l e r s  n e e d  to  un d e r s t a n d  th e  re a l i t i e s  o f  su p p o r t i n g  v a r i o u s  ri c h 

m e d i a  te c h n o l o g i e s ,  i n c l u d i n g  v a r i o u s  pe r f o r m a n c e  tr a c k i n g 
r e q u i r e m e n t s . 

Ø  S e l l e r s  n e e d  to  m a k e  i t  ea s y  fo r  ad v e r t i s e r s  to  un d e r s t a n d  un i q u e  si t e 
r e q u i r e m e n t s  fo r  i m p l e m e n t i n g  sp e c i f i c  m e d i a  ty p e s  o n  o n l i n e  ad s . 

Ø  T e c h n o l o g y  v e n d o r s  n e e d  to  b e  aw a r e  o f  v a r i o u s  st a n d a r d s  fo r  o n l i n e 
a d v e r t i s i n g ,  an d  ac t i v e l y  pa r t i c i p a t e  i n  th e i r  ev o l u t i o n  an d  ad o p t i o n . 

Ø  I n f r a s t r u c t u r e  c o m p a n i e s  n e e d  to  su p p l y  ad  m a n a g e m e n t ,  re p o r t i n g , 
a n d  wo r k f l o w  au t o m a t i o n  sy s t e m s  th a t  h e l p  to  o r g a n i z e  an d  de l i v e r 
i n f o r m a t i o n  to  ap p r o p r i a t e  pa r t i e s ,  si m p l i f y  th e  pr o c e s s i n g  o f  ri c h 
m e d i a  ad s ,  an d  re d u c e  th e  l i k e l i h o o d  o f  h u m a n  er r o r . 

Technology Vendors and Infrastructure Companies
T e c h n o l o g y  an d  i n f r a s t r u c t u r e  c o m p a n i e s  c o m p r i s e  th e  m a n y  v e n d o r s  th a t 
m a k e  th e  de v e l o p m e n t ,  pr o d u c t i o n ,  an d  m a n a g e m e n t  o f  o n l i n e  ad 
c a m p a i g n s  po s s i b l e ,  i n c l u d i n g : 

Ø  R i c h  m e d i a  c o m p a n i e s  l i k e  M a c r o m e d i a 

Ø  A d  se r v i n g  c o m p a n i e s  l i k e  E n g a g e ,  R e a l M e d i a ,  an d  D o u b l e C l i c k 

Ø  A d  m a n a g e m e n t  an d  wo r k f l o w  au t o m a t i o n  c o m p a n i e s  l i k e  S o l b r i g h t 

Ø  S i t e  m e a s u r e m e n t  an d  In t e r n e t  st a t i s t i c s  re p o r t i n g  c o m p a n i e s  l i k e 
N i e l s e n / / N e t R a t i n g s  an d  M e d i a  M e t r i x 

D e s p i t e  th e  c u r r e n t  i n d u s t r y  st a n d a r d s  an d  de t a i l e d  m e d i a  k i t s  th a t  ex i s t 
f o r  ea c h  si t e ,  o n l i n e  ad v e r t i s i n g  c o n t i n u e s  to  b e  pe r c e i v e d  as  a c o s t l y  an d 
t i m e - c o n s u m i n g  v e n t u r e .  F o r t u n a t e l y ,  th e r e  ar e  a n u m b e r  o f  c o m p a n i e s 
t h a t  ar e  c o m i n g  to g e t h e r  th r o u g h  i n d u s t r y  fo r u m s  to  dr i v e  c o n s e n s u s  ab o u t 
s t a n d a r d s  an d  fo s t e r  i n t e g r a t i o n  am o n g  th e  m a n y  pl a y e r s  i n  th e  m a r k e t . 

Technology and Infrastructure Vendor Goals
Ø  U n d e r s t a n d  th e  i n d u s t r y  an d  wh e r e  th e y  c a n  ad d  v a l u e  fo r  th e  m a r k e t 

p l a y e r s . 

Ø  E s t a b l i s h  an d  pr o m o t e  i n d u s t r y  st a n d a r d s  an d  ti g h t  i n t e g r a t i o n  am o n g 
p r o d u c t s  an d  se r v i c e s . 

Ø  D e v e l o p ,  m a r k e t ,  an d  se l l  v a l u e - a d d e d  pr o d u c t s  an d  se r v i c e s  th a t 
i m p r o v e ' s  th e  we b ' s  v i a b i l i t y  as  an  ad v e r t i s i n g  m e d i u m . 
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Technology and Infrastructure Vendors Challenges
Ø  U n d e r s t a n d i n g  ea c h  o t h e r ’ s  te c h n o l o g i e s  an d  l i k e l y  i n t e g r a t i o n  po i n t s . 

Ø  C o n v i n c i n g  b o t h  b u y e r s  an d  se l l e r s  to  ad o p t  n e w  ri c h  m e d i a 
t e c h n o l o g i e s . 

Ø  E v o l v i n g  an d  un i f o r m l y  ad o p t i n g  i n d u s t r y  st a n d a r d s  an d 
m e t h o d o l o g i e s  fo r  c a m p a i g n  m e a s u r e m e n t . 

Ø  A g r e e i n g  o n  th e  de f i n i t i o n s  o f  i n d u s t r y  te r m s  fo r  m e a s u r e m e n t  an d 
r a t i n g s . 

Ø  R e d u c i n g  th e  c o s t s  i n v o l v e d  i n  i m p l e m e n t i n g  m e a s u r e m e n t  te c h n o l o g y 
f o r  n e w  m e d i a  c a m p a i g n s . 

Solutions for Technology and Infrastructure Vendors
Ø  T e c h n o l o g y  v e n d o r s  an d  i n f r a s t r u c t u r e  c o m p a n i e s  n e e d  to  pa r t i c i p a t e 

i n  i n d u s t r y  fo r u m s ,  su c h  as  th e  IA B ,  an d  fo r m  st r a t e g i c  al l i a n c e s  to 
t a c k l e  se l e c t  i s s u e s . 

Ø  S h a r i n g  re l e v a n t  i n f o r m a t i o n  th r o u g h  c o n f e r e n c e s ,  wh i t e  pa p e r s ,  an d 
t r a d e  ar t i c l e s . 

Ø  A l l  pa r t i e s  n e e d  to  su p p o r t  an d  i m p l e m e n t  i n d u s t r y  st a n d a r d s . 
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Creating Macromedia Flash Ads
The popularity of Macromedia Flash among designers, combined
with broad expertise in the development community, have
minimized development costs for web sites and applications.
However, the unique challenges of the online advertising industry
have slowed the adoption of rich media technologies like
Macromedia Flash in advertising. Fortunately, new standards and
tools are making it easier than ever for publishers and ad networks
to support this rich media technology.

c c o r d i n g  to  th e  re c e n t  re p o r t  o n  N a r r o w b a n d  Cr e a t i v e  fr o m 
J u p i t e r  Co m m u n i c a t i o n s ,  M a c r o m e d i a  Fl a s h  h a s  b e c o m e  a
s t a n d a r d  fo r  de v e l o p i n g  ri c h  m e d i a  ad s .   I t  i s  pe r c e i v e d  as  a
“ s u p e r b  to o l  fo r  c r e a t i n g  an d  de p l o y i n g  h i g h - i m p a c t 

m u l t i m e d i a  c o n t e n t ”  b e c a u s e  i t  us e s  v e c t o r  i m a g e s  i n s t e a d  o f  b i t m a p s , 
s i g n i f i c a n t l y  re d u c i n g  th e  fi l e  si z e  an d  do w n l o a d  ti m e  o f  ea c h  ad .   I n 
a d d i t i o n ,  t h e  ub i q u i t o u s  M a c r o m e d i a  Fl a s h  P l a y e r  i s  n o w  b e i n g  l e v e r a g e d 
b y  ad v e r t i s e r s  an d  pu b l i s h e r s  fo r  o n l i n e  ad v e r t i s i n g .  Th i s  se c t i o n  i d e n t i f i e s 
h o w  to  de v e l o p  an  ad  th a t  pu b l i s h e r s  wi l l  ac c e p t ,  i n c l u d i n g  de s i g n i n g  fo r 
s i t e  re q u i r e m e n t s ,  de t e c t i n g  wh e t h e r  o r  n o t  th e  M a c r o m e d i a  Fl a s h  P l a y e r  i s 
i n s t a l l e d ,  wh a t  to  do  i f  i t  i s n ' t ,  an d  h o w  to  se t  up  th e  fi l e  to  en a b l e  th e  ad 
s e r v e r  to  tr a c k  pe r f o r m a n c e . 

Matching the Creative to Site Requirements
O n e  o f  th e  b i g g e s t  c h a l l e n g e s  i n  o n l i n e  ad v e r t i s i n g  h a s  b e e n  th e  c o m p e t i n g 
i n t e r e s t s  o f  ad v e r t i s e r s  an d  pu b l i s h e r s .   A d v e r t i s e r s  wa n t  to  h a v e  th e 
f l e x i b i l i t y  to  us e  a v a r i e t y  o f  ad  sh a p e s ,  l a r g e r  fi l e  si z e s ,  an d  th e  l a t e s t  we b 
t e c h n o l o g i e s  to  de l i v e r  th e  ul t i m a t e  ad v e r t i s e m e n t .   W e b  pu b l i s h e r s  wa n t 
t o  m i n i m i z e  th e  fi l e  si z e  fo r  th e  ad ,  wh i l e  k e e p i n g  th e  si z e  an d  te c h n o l o g y 
e m p l o y e d  si m p l e  an d  st a n d a r d  to  en s u r e  th a t  th e  us e r ’ s  v i s i t  i s  n o t 
c o m p r o m i s e d .   T h e  sp e c i f i c s  fo r  ea c h  we b  si t e  m a y  v a r y  wi d e l y ,  fo r c i n g 
a d v e r t i s e r s  to  pi c k  a “h a p p y  m e d i u m , ”  su c h  as  th e  4 6 8  x 6 0  b a n n e r ,  to  k e e p 
p r o d u c t i o n  c o s t s  do w n .  In  fa c t ,  a re c e n t  A d R e v e l a n c e  In t e l l i g e n c e  R e p o r t 
( B u i l d i n g  R o a d s  L e s s  Tr a v e l e d :   U n d e r s t a n d i n g  A d  S i z e s  an d  Te c h n o l o g i e s , 
O c t o b e r  2 0 0 0 ) ,  c i t e s  th a t  th e  fu l l  b a n n e r  i s  st i l l  th e  m o s t  wi d e l y  us e d  an d 
s i t e  su p p o r t e d  ad  fo r m a t  ( a c c e p t e d  b y  9 7 %  o f  si t e s ) .   I n  th e  ab s e n c e  o f 
o t h e r  sp e c i f i c a t i o n s ,  y o u  c a n  us e  th e  sp e c i f i c a t i o n  l i s t e d  i n  Ta b l e  1  as 
g u i d e l i n e s  fo r  c r e a t i n g  y o u r  b a n n e r  ad . 

A 

I A B / C A S I E 
S T A N D A R D S  F O R  A D S 

Ø  468x60 (full banner)

Ø  392x72 (full banner with
vertical navigation bar)

Ø 234x60 (half banner)

Ø 120x240 (vertical banner)

Ø 120x90 (button 1)

Ø 120x60 (button 2)

Ø 125x125 (square button)

Ø 88x31 (micro button)
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Table 1 :  Macromedia's Baseline Specifications for Full Banner Macromedia Flash Ads
Source:  www.macromedia.com/solutions/richmedia/tracking/recommendations.html

A t t r i b u t e V a l u e 

W i d t h 4 6 8  p i x e l s 

H e i g h t 6 0  p i x e l s 

M a x i m u m  c o m p l i e d  ( S W F )  f i l e  s i z e 1 5  K 

M a x i m u m  s u b s t i t u t e  ( G I F )  f i l e  s i z e 1 2  K 

M a x i m u m  n u m b e r  o f  a n i m a t i o n  l o o p s 3  l o o p s 

O n e of th e gre at fe atu re s o f des i g n i n g wi t h  Mac ro m ed i a  Fl as h  i s th a t
de v e l o p er s are  no t li m i t ed to  sp ec i fi c  fi l e di m en si o n s .   Us e o f vec to r gra ph i c s 
m a k e s i t po s si b l e  to  sc a l e th e c re ati v e  to  a va ri ety  o f sh a pes  an d si z es  wi th o u t
c o m p ro m i s i n g  th e re so l ut i o n  o f th e  im ag e o r nec es si t at i n g  expe n s i v e  rewo rk . 
Th e fl e xi b i l i t y  o f Mac ro m ed i a  Fl as h  en a b l e s oth er  fe at ure s as we l l ,  l i k e 
ex te n di n g  th e dep th  of  i n fo rm ati o n  th ro ugh  user -c o n t ro l l e d po p up  la y e rs. 

F o r  i t s HP  P h o to S m a rt  P1 00 0  P ri n te r c am pa i gn  ( s ee  Fi gu re  3) ,  H ew l e t t- 
P ac k a r d (H P )  de s i g n e d  a M a c r o m e di a Fl a sh  ba n n e r th a t fi t  th e  st an d ar d ful l 
b an n e r  si z e  req u i r em e n t s,  wh i l e  tak i n g  ad v a n t a ge  o f  an i m at i o n  ( m o v i n g
s k i er  an d c h a n g i n g  te xt ) ,  as  we l l  as  i n - b an n e r  pri n ti n g .   In  th i s  ca se ,  a
“ h i dd e n ”  m o v i e en a b l e s th e  use r  to  pri n t  th e spe c s  fo r th e  P 1 00 0 wi t h o u t
e v e r l ea v i n g th e  pag e .   I f  use r s ar e  i n t e re st e d in  fi n d i n g  o u t mo r e ab o ut  o t h e r
H P  pr o du c t s ,  th e y  al s o  in v i t ed  to  go  to  th e  H P  sh o p pi n g  si te . 

Figure 3:  HP Takes Advantage of In-Banner Printing

D E T A I L S  W I T H O U T 
D I S T R A C T I O N S : 
I N - B A N N E R  P R I N T I N G 

The Macromedia Flash ad to
the right shows how to give
web users detailed
information to study without
ever having to leave the
publisher's site.

The ad first grabs the user's
attention and drives the
quality message home by
having a realistic skier
manifest out of the laser
printer.

By formatting a marketing
brochure (with details about
the printer) as a hidden,
printable movie clip, web
users interested in the details
about the product can print it
out for later review.

If they are ready to make a
purchase, or to see other
items available in the store,
they can go directly to the
site.

http://dynamic.macromedia.com/bin/MM/showcase/scripts/showcase_cs_cover.jsp?Showcase_OID=58873
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Macromedia Flash Player Detection
H i s t o r i c a l l y ,  m a n y  pu b l i s h e r  si t e s  h a v e  n o t  su p p o r t e d  so m e  ri c h  m e d i a 
t e c h n o l o g i e s  si m p l y  b e c a u s e  a b r o w s e r  pl u g - i n ,  su c h  as  th e  M a c r o m e d i a 
F l a s h  P l a y e r ,  wa s  re q u i r e d .   P u b l i s h e r s  ar e  c o n c e r n e d  th a t  i f  v i s i t o r s  to  th e 
w e b  si t e  do  n o t  h a v e  th e  pl u g - i n  wh e n  th e y  en c o u n t e r  a pa g e  wi t h  an  ad 
t h a t  re q u i r e s  i t ,  th a t  th e r e  wi l l  b e  a b r o k e n  i m a g e  o n  th e i r  si t e . 

T h e  b r o a d  de p l o y m e n t  o f  th e  M a c r o m e d i a  Fl a s h  P l a y e r  m a k e s  th i s  an  i s s u e 
f o r  o n l y  a sm a l l  se g m e n t  o f  we b  us e r s  wh o  m a y  st i l l  b e  us i n g  o l d  we b 
b r o w s e r s .  Fo r  th o s e  us e r s ,  m o s t  M a c r o m e d i a  Fl a s h  de v e l o p e r s  as s u m e  th e 
w e b  pu b l i s h e r  c a n  si m p l y  pr o m p t  th e  us e r  to  do w n l o a d  th e  M a c r o m e d i a 
F l a s h  P l a y e r  as  th e y  wo u l d  to  v i e w  an y  o t h e r  M a c r o m e d i a  Fl a s h  c o n t e n t  o n 
t h e i r  si t e .   H o w e v e r ,  th i s  pr a c t i c e  i s  n o t  v i a b l e  fo r  ad v e r t i s i n g ,  m a k i n g 
m a n y  pu b l i s h e r s  st i l l  wa r y  o f  ac c e p t i n g  M a c r o m e d i a  Fl a s h  ad s .   T h e  m o r e 
p r o g r e s s i v e  si t e s  wi l l  o f t e n  ac c e p t  M a c r o m e d i a  Fl a s h  ad s  o n  th e  c o n d i t i o n 
t h a t  th e  de v e l o p e r  i n c o r p o r a t e s  s n i f f e r  c o d e  to  de t e r m i n e  w h e t h e r  o r  n o t 
t h e  M a c r o m e d i a  Fl a s h  P l a y e r  i s  i n s t a l l e d ,  an d  to  di s p l a y  an  al t e r n a t e 
v e r s i o n  o f  th e  ad  ( i n  G I F  o r  J P E G  fo r m a t )  i n  th e  ev e n t  th a t  i t  i s  n o t 
i n s t a l l e d . 

Figure 4:  Publisher Settings to Create the Alternate GIF Ad

T o  en s u r e  th a t  an  ad  i s  di s p l a y e d  fo r  th e  ad v e r t i s e r  i n  th e  ra r e  ev e n t  th a t 
t h e  b r o w s e r  do e s  n o t  su p p o r t  th e  ri c h  m e d i a  te c h n o l o g y  em p l o y e d ,  m o s t 
w e b  pu b l i s h e r s  re q u i r e  th a t  an  al t e r n a t e  G I F  v e r s i o n  o f  th e  ad  b e  pr o v i d e d 
t h a t  c a n  se r v e  as  a su b s t i t u t e  so  th a t  th e  us e r ' s  ex p e r i e n c e  i s  n o t 
c o m p r o m i s e d .   M a c r o m e d i a  m a k e s  i t  ea s y  to  c r e a t e  th i s  al t e r n a t e  ad 

http://www.macromedia.com/solutions/richmedia/tracking/recommendations.html#delivering_swf
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t h r o u g h  th e  F i l e > P u b l i s h  S e t t i n g s  c o m m a n d  i n  i t s  M a c r o m e d i a  Fl a s h 
a p p l i c a t i o n .   T h e  G I F  ta b  pr o v i d e s  o p t i o n s  to  l e t  th e  de s i g n e r  se l e c t  wh i c h 
f r a m e  i s  us e d  to  c r e a t e  a n o n - a n i m a t e d  G I F ,  o r  wh i c h  ra n g e  o f  fr a m e s  i s 
u s e d  to  c r e a t e  an  an i m a t e d  G I F  ( s e e  Fi g u r e  4 ) .   H o w e v e r ,  de v e l o p e r s  n e e d 
t o  se l e c t  th e i r  fr a m e ( s )  c a u t i o u s l y ,  to  av o i d  c r e a t i n g  G I F  fi l e s  th a t  ar e  to o 
l a r g e  to  m e e t  th e  pu b l i s h e r ’ s  re q u i r e m e n t s . 

T o  m a k e  b o t h  th e  un o b t r u s i v e  de t e c t i o n  o f  th e  M a c r o m e d i a  Fl a s h  P l a y e r 
a n d  th e  c r e a t i o n  o f  th e  al t e r n a t e  ad  re l a t i v e l y  si m p l e  ta s k s ,  M a c r o m e d i a 
h a s  ea s y  so l u t i o n s  av a i l a b l e  th r o u g h  th e i r  we b  si t e  ( s e e  "S c r i p t - B a s e d 
D e t e c t i o n "  i n  Te c h  N o t e  1 4 5 2 6 ,  "H o w  to  D e t e c t  th e  P r e s e n c e  o f  th e  Fl a s h 
P l a y e r , "  an d  th e  M a c r o m e d i a  Fl a s h  D e p l o y m e n t  K i t  at 
w w w . m a c r o m e d i a . c o m / s o f t w a r e / f l a s h / d o w n l o a d / d e p l o y m e n t _ k i t ,  a n d  th e  R i c h 
M e d i a  Tr a c k i n g  K i t  at  w w w . m a c r o m e d i a . c o m / s o l u t i o n s / r i c h m e d i a / t r a c k i n g / 
R i c h M e d i a _ T r a c k i n g _ K i t . z i p ) . 

Making the Creative Super Lean
I f  th e  fi l e  si z e  o f  an  ad  i s  to o  b i g  to  m e e t  th e  sp e c i f i c  pr o d u c t i o n 
r e q u i r e m e n t s  o f  th e  si t e  o r  ad  n e t w o r k ,  M a c r o m e d i a  o f f e r s  se v e r a l 
s u g g e s t i o n s  fo r  re d u c i n g  th e  si z e  o f  th e  M a c r o m e d i a  Fl a s h  fi l e ,  i n c l u d i n g : 

Ø  U s i n g  th e  fr a m e  si z e  re p o r t  to  i d e n t i f y  th e  h i d d e n  sp a c e  h o g s .   T h e  si z e 
r e p o r t  pr o v i d e s  de t a i l e d  i n f o r m a t i o n  ab o u t  k e y  fr a m e s ,  sy m b o l s , 
c o m p r e s s i o n ,  so u n d  sa m p l e  ra t e ,  an d  fo n t s . 

Ø  R e m o v i n g  an y  “h i d d e n ”  fr a m e s  th a t  ar e  n o t  v i s i b l e  to  th e  us e r . 

Ø  S t i c k i n g  wi t h  j u s t  o n e  o r  tw o  fo n t  fa m i l i e s ,  pr e f e r a b l y  we b - s a f e  fo n t s 
t h a t  do  n o t  n e e d  to  b e  em b e d d e d  i n  th e  fi l e . 

Ø  A v o i d i n g  i m p o r t i n g  fo n t s  as  o u t l i n e s  o r  th a t  a r e  b r o k e n  ap a r t . 

Ø  D e s i g n i n g  gr a p h i c s  fo r  sc r e e n  re s o l u t i o n  i n s t e a d  o f  pr i n t  re s o l u t i o n . 

Ø  M i n i m i z i n g  th e  us e  o f  b i t m a p  i m a g e s  an d  b i t m a p  an i m a t i o n s . 

Ø  M i n i m i z i n g  th e  us e  o f  k e y  fr a m e s  b y  gr o u p i n g  el e m e n t s ,  t w e e n i n g ,  an d 
s u b s t i t u t i n g  sy m b o l s  fo r  gr a p h i c  el e m e n t s  o r  gr o u p s . 

Ø  K e e p i n g  th e  c o n c e p t  si m p l e ,  re d u c i n g  th e  n u m b e r  o f  gr a p h i c  el e m e n t s 
a n d  k e e p i n g  th e  l e n g t h  o f  pl a y  sh o r t .  If  m o r e  de t a i l  i s  n e e d e d ,  l i n k  to 
t h e  ap p r o p r i a t e  ar e a s  o f  th e  ad v e r t i s e r ’ s  we b  si t e  o r  to  o t h e r  sm a l l 
M a c r o m e d i a  Fl a s h  m o v i e s . 

Ø  A v o i d i n g  m u l t i p l e  em b e d d e d  m o v i e s ,  w h i c h  c a n  m a k e  i t  i m p o s s i b l e  fo r 
t h e  ad  se r v e r  to  tr a c k  th e  pe r f o r m a n c e  o f  th e  ad . 

http://www.macromedia.com/support/flash/ts/documents/uber_detection.htm
http://www.macromedia.com/support/flash/ts/documents/uber_detection.htm
http://www.macromedia.com/support/flash/ts/documents/uber_detection.htm
www.macromedia.com/software/flash/download/deployment_kit
www.macromedia.com/software/flash/download/deployment_kit
www.macromedia.com/solutions/richmedia/tracking/RichMedia_Tracking_Kit.zip
www.macromedia.com/solutions/richmedia/tracking/RichMedia_Tracking_Kit.zip
www.macromedia.com/solutions/richmedia/tracking/RichMedia_Tracking_Kit.zip


T H E  I N S I D E  E D G E :   M A C R O M E D I A  F L A S H  A D S 

S o l b r i g h t  —  1 7  —  W h i t e  P a p e r 

Ø  A v o i d i n g  us i n g  m u l t i p l e  CP U - i n t e n s i v e  fe a t u r e s  wi t h i n  a si n g l e  fr a m e . 

Ø  P r e - l o a d i n g  sy m b o l s  an d  sp e c i a l  fo n t s  i n  ea r l i e r  fr a m e s . 

Performance Tracking
O n e  o f  th e  b i g g e s t  b a r r i e r s  to  th e  ad o p t i o n  o f  ri c h  m e d i a  te c h n o l o g i e s  l i k e 
M a c r o m e d i a  Fl a s h  h a s  b e e n  c o n f u s i o n  ab o u t  h o w  to  i n c o r p o r a t e 
p e r f o r m a n c e  tr a c k i n g  wi t h i n  an  u n e d i t a b l e  c o m p i l e d  fi l e .   F o r  o t h e r  m e d i a 
t y p e s ,  th e  pu b l i s h e r  us u a l l y  i n s e r t s  a un i q u e  tr a c k i n g  st r i n g  wi t h i n  th e 
s o u r c e  c o d e  fo r  th e  ad  to  c o u n t  th e  c l i c k  b e f o r e  di s p l a y i n g  th e  de s t i n a t i o n 
w e b  pa g e  fo r  th e  ad v e r t i s e r .   A t  th e  ti m e  th a t  th e  ad  i s  se r v e d  o n  th e  we b 
p a g e ,  un i q u e  ID s  i d e n t i f y  o n  wh i c h  pa g e  th e  ad  ap p e a r e d ,  th e  ti m e ,  an d  th e 
l o c a t i o n .  Th i s  en a b l e s  th e  pu b l i s h e r  to  pr o v i d e  th e  sp e c i f i c  pe r f o r m a n c e 
m e t r i c s  fo r  ea c h  pl a c e m e n t  o f  th e  ad  o n  th e i r  si t e .   U n t i l  n o w ,  ad v e r t i s e r s 
a n d  we b  pu b l i s h e r s  fo l l o w e d  l a b o r i o u s  an d  c o s t l y  pr o c e s s e s  fo r  ea c h  ad 
p l a c e m e n t  to  ge t  th e  c o r r e c t  tr a c k i n g  st r i n g  i n s e r t e d : 

1 .  T h e  m e d i a  b u y e r  c o n t a c t e d  th e  si t e ’ s  pr o d u c t i o n  st a f f  to  ge t  th e 
a p p r o p r i a t e  tr a c k i n g  st r i n g . 

2 .  T h e  m e d i a  b u y e r  tr a n s f e r r e d  th e  tr a c k i n g  st r i n g  i n f o r m a t i o n  to  th e 
M a c r o m e d i a  Fl a s h  de v e l o p e r . 

3 .  T h e  de v e l o p e r  c r e a t e d  a un i q u e  c o p y  o f  th e  M a c r o m e d i a  Fl a s h  so u r c e 
f i l e  ( F L A )  an d  h a r d - c o d e d  th e  tr a c k i n g  st r i n g  i n t o  th e  c r e a t i v e . 

4 .  T h e  de v e l o p e r  de l i v e r e d  th e  ap p r o p r i a t e  v e r s i o n  o f  th e  M a c r o m e d i a 
F l a s h  ad  ( S W F  fi l e )  to  th e  m e d i a  b u y e r . 

5 .  T h e  m e d i a  b u y e r  se n t  th e  c r e a t i v e  to  th e  pu b l i s h e r . 

6 .  I f  th e  ri g h t  v e r s i o n  o f  th e  ad  w a s  se n t  to  th e  pu b l i s h e r  an d  th e  tr a c k i n g 
s t r i n g  wa s  i n s e r t e d  c o r r e c t l y ,  th e  ad  wo u l d  go  l i v e  wi t h  th e  pe r f o r m a n c e 
m e t r i c s  b e i n g  c a p t u r e d  b y  th e  ad  se r v e r .   O t h e r w i s e ,  i n c o r r e c t  m e t r i c s , 
i f  an y ,  w o u l d  b e  re c o r d e d ,  sk e w i n g  th e  re s u l t s  o f  th e  c a m p a i g n .   I f  th e 
p u b l i s h e r  re a l i z e d  th e  m i s t a k e ,  th e  pr o c e s s  wo u l d  re p e a t ,  b e g i n n i n g  at 
S t e p  2 ,  un t i l  th e  c o r r e c t  fi l e  w a s  se n t  b a c k  to  th e  pu b l i s h e r . 

T o  h e l p  ea s e  th e  b u r d e n  o f  th i s  pr o c e s s ,  th e  M F A A  ad v i s e s  de v e l o p e r s  to 
c r e a t e  an  ed i t a b l e  H T M L  wr a p p e r  fo r  th e  ad  th a t  us e s  th e  < O B J E C T >  an d 
< E M B E D >  ta g s  to  pa s s  th r o u g h  th e  ap p r o p r i a t e  pa r a m e t e r  fo r  th e  tr a c k i n g 
s t r i n g  to  th e  g e t U R L  ac t i o n  c o m m a n d  wi t h i n  th e  c o m p i l e d  S W F  fi l e . 
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MFAA Recommend Process for Inserting the Tracking String

1. Create a Macromedia Flash ad with at least one button element.

2. For the button that will be used to track the clickthrough data, assign a simple
getURL(clickTAG) action.

3. Create an alternate GIF version of the ad.

4. Create an HTML wrapper file that uses the <OBJECT> and <EMBED> tags to pass
the appropriate parameters for the tracking string to the ad.  Each publisher will need
to modify this file to insert their own, unique tracking code.  This file should also have
the appropriate sniffer code to detect the presence of the Macromedia Flash Player,
and to display the alternate GIF ad if necessary.

M o r e  de t a i l e d  i n s t r u c t i o n s  ar e  pr o v i d e d  i n  M a c r o m e d i a ’ s  R i c h  M e d i a 
T r a c k i n g  K i t ,  wh i c h  i s  av a i l a b l e  o n  th e  M a c r o m e d i a  Fl a s h  si t e 
( h t t p : / / w w w . m a c r o m e d i a . c o m / s o l u t i o n s / r i c h m e d i a / t r a c k i n g / d e s i g n e r s _ g u i d e /  an d 
h t t p : / / w w w . m a c r o m e d i a . c o m / s o l u t i o n s / r i c h m e d i a / t r a c k i n g / a d s e r v i n g _ g u i d e / ) .  A 
b r i e f  ex p l a n a t i o n  o f  th e  fo r m a t  o f  th e  < E M B E D >  s t r i n g  i s  sh o w n  h e r e . 

Tracking String Syntax

EMBED SRC=”/imageserver/banner.swf?CLICKTAG=http://adserver.com/trackingstring?
      http://www.advertiser.com/destination.html”

T h e r e  ar e  a n u m b e r  o f  pa r t s  to  th i s  em b e d d e d  tr a c k i n g  st r i n g .   T h e  fi r s t 
p a r t  o f  th e  tr a c k i n g  st r i n g ,  / i m a g e s e r v e r / b a n n e r . s w f  i s  us e d  to  i d e n t i f y  th e 
l o c a t i o n  o f  th e  M a c r o m e d i a  Fl a s h  fi l e  o n  th e  pu b l i s h e r ' s  i m a g e  se r v e r  ( t h e 
a d v e r t i s e r  wi l l  n o t  k n o w  th i s  st r i n g  i n  ad v a n c e ) . 

T h e  fi r s t  q u e s t i o n  m a r k  (  ?  )  i n d i c a t e s  th a t  a v a r i a b l e  fo l l o w s  th a t  wi l l  b e 
p a s s e d  to  th e  M a c r o m e d i a  Fl a s h  fi l e  wh e n  a we b  us e r  c l i c k s  o n  th e  ad .   I n 
t h i s  ex a m p l e ,  th e  n a m e  o f  th e  v a r i a b l e  i s  C L I C K T A G .  Th i s  v a r i a b l e  i s  us e d 
t o  i d e n t i f y  th e  tr a c k i n g  l o c a t i o n  ( h t t p : / / a d s e r v e r . c o m . t r a c k i n g s t r i n g )  o n  th e 
p u b l i s h e r ’ s  se r v e r  th a t  wi l l  l o g th e  n u m b e r  o f  c l i c k s  o n  th e  ad.   T h e  tr a c k i n g 
s t r i n g  i s  c a l l e d  fr o m  th e  ad  us i n g  th e  g e t U R L  b u t t o n  ac t i o n .   T h e  re s u l t i n g 
c l i c k t h r o u g h  da t a  i s  re p o r t e d  to  th e  ad v e r t i s e r s  to  h e l p  th e m  de t e r m i n e  th e 
e f f e c t i v e n e s s  o f  th e i r  c a m p a i g n s . 

T h e  se c o n d  q u e s t i o n  m a r k  (  ?  )  i n d i c a t e s  an o t h e r  v a r i a b l e  th a t  i d e n t i f i e s 
t h e  fi n a l  de s t i n a t i o n  ( h t t p : / / w w w . a d v e r t i s e r . c o m / d e s t i n a t i o n . h t m l )  th a t  th e 
u s e r  wi l l  se e  af t e r  c l i c k i n g  o n  th e  ad . 

http://www.macromedia.com/solutions/richmedia/tracking/designers_guide/
http://www.macromedia.com/solutions/richmedia/tracking/adserving_guide/
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I n  ad d i t i o n  to  b e i n g  ab l e  to  tr a c k  st a n d a r d  c l i c k t h r o u g h s  wi t h  M a c r o m e d i a 
F l a s h  ad s ,  ad v e r t i s e r s  c a n  tr a c k  v a r i o u s  ty p e s  o f  us e r  i n t e r a c t i o n s  wi t h  th e 
a d  an d  h o w  l o n g  th e y  sp e n t  i n t e r a c t i n g  th e  ad .   N o t e  th a t  th i s  ad d i t i o n a l 
d a t a  c a n n o t  b e  tr a c k e d  th r o u g h  st a n d a r d  ad  n e t w o r k  re p o r t i n g . 

Table 2 :  Relevant Tech Notes for Creating Macromedia Flash Ads

T e c h  N o t e T i t l e 

13638 “Flash and Internet Explorer Issues on the Macintosh Platform”

13765 “Redirecting the Microsoft Internet Explorer Browser for Macintosh”

14147 “Updated Flash 4 HTML Templabes Available for Download”

14159 “A Comprehensive List of Supported Flash Features Specific to Each Browser”

4100 “What Are Buttons?”

4101 “How Do I Create a New Button?"

14426 “Button Actions Are Not Working”

12632 “Creating Advanced Buttons”

14072 “How to Create a Button that Will Send Email Messages”

14146 “Button Hotspots Are Active Even thought the Buttons Are Covered with Other Objects”

12085 “Flash Player Streaming and Optimization Techniques”

14526 “How to Detect the Presence of the Flash Player”

4150 “Flash OBJECT and EMBED Tag Syntax”

12701 “Flash OBJECT and EMBED Tag Attributes”

Handling Other Publisher Tasks
Another roadblock to the widespread acceptance and adoption of rich media
has been the time and complexity involved in processing and troubleshooting
the creatives. Underscoring this point, a recent Newport Group Report
(Understanding the Value of Workflow Automation for Online Advertising,
January 2000) states that more than half of the trafficking job at the
publisher’s end involves troubleshooting creatives, leaving little time for
campaign analysis, reporting, and other customer service initiatives.

I n  ad d i t i o n  to  v e r i f y i n g  th a t  an  ad  c o n f o r m s  to  si t e  sp e c i f i c a t i o n s  an d 
p r o p e r l y  i n s e r t i n g  th e  c o r r e c t  tr a c k i n g  st r i n g ,  pu b l i s h e r s  n e e d  to  do  o t h e r 
p r o d u c t i o n  wo r k  o n  th e  ad  b e f o r e  i t  i s  re a d y  to  b e  se t  up  i n  th e  ad  se r v e r 
f o r  i t s  sc h e d u l e d  ru n .   F o r  ex a m p l e ,  ex t r a n e o u s  ta g s  ( < H T M L > ,  < M E T A > , 
< T I T L E > ,  a n d  < B O D Y > )  n e e d  to  b e  de l e t e d  fr o m  th e  H T M L  wr a p p e r  fi l e  fo r 
a l l  ty p e s  o f  ad s .   F o r  ri c h  m e d i a  ad s  th a t  a r e  b e i n g  se r v e d  th r o u g h  a th i r d - 
p a r t y  ad  se r v e r  ( s u c h  as  D o u b l e C l i c k ,  M a t c h L o g i c ,  o r  A d F o r c e ) ,  a ti m e 
s t a m p  st r i n g  n e e d s  to  b e  i n s e r t e d  i n t o  th e  c o d e  fo r  c a c h e  b u s t i n g  pu r p o s e s 
( a l l o w i n g  a fr e s h  pa g e  to  b e  di s p l a y e d  wi t h  th e  c u r r e n t  ad )  th a t  i s  sp e c i f i c 
t o  b o t h  th e  ri c h  m e d i a  te c h n o l o g y  em p l o y e d  an d  th e  ad  se r v e r . 

O n c e  al l  o f  th e  pr o d u c t i o n  ta s k s  ar e  c o m p l e t e ,  th e  pr o d u c t i o n  pe r s o n  h a s  to 
g o  b a c k  to  th e  i n s e r t i o n  o r d e r  an d  ex t r a c t  th e  n e c e s s a r y  de t a i l s  fo r  se t t i n g 
u p  th e  ad  c o r r e c t l y  i n  th e  ad  se r v e r .   D u r i n g  th e  ru n  o f  a c a m p a i g n ,  th e 

http://www.solbright.com/pdfs/newportgroup.pdf
http://www.macromedia.com/support/flash/ts/documents/tag_attributes.htm
http://www.macromedia.com/support/flash/ts/documents/tn4150.html
http://www.macromedia.com/support/flash/ts/documents/uber_detection.htm
http://www.macromedia.com/support/flash/ts/documents/flash_stream.htm
http://www.macromedia.com/support/flash/ts/documents/active_hotspots.htm
http://www.macromedia.com/support/flash/ts/documents/email_link.htm
http://www.macromedia.com/support/flash/ts/documents/advanced_buttons.htm
http://www.macromedia.com/support/flash/ts/documents/button_actions.htm
http://www.macromedia.com/support/flash/ts/documents/tn4101.html
http://www.macromedia.com/support/flash/ts/documents/tn4100.html
http://www.macromedia.com/support/flash/ts/documents/browser_support_matrix.htm
http://www.macromedia.com/support/flash/ts/documents/html_templates.htm
http://www.macromedia.com/support/flash/ts/documents/redirect_mac_msie.htm
http://www.macromedia.com/support/flash/ts/documents/mac_ie_issues.htm
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p r o d u c t i o n  pe r s o n  n e e d s  to  o b t a i n  pe r f o r m a n c e  da t a  fr o m  th e  ad  se r v e r 
a n d  de l i v e r  th a t  to  th e  ad v e r t i s e r ,  as  we l l  as  to  th e i r  ac c o u n t i n g 
d e p a r t m e n t ,  wh o  m u s t  re c o n c i l e  th e  ac t u a l  pe r f o r m a n c e  n u m b e r s  wi t h 
t h o s e  c o n t r a c t e d  i n  th e  i n s e r t i o n  o r d e r  i n  o r d e r  to  b i l l  th e  ad v e r t i s e r . 

T h e s e  ta s k s  ar e  us u a l l y  h a n d l e d  m a n u a l l y ,  b y  pe o p l e  i n  se v e r a l  di f f e r e n t 
d e p a r t m e n t s .   T h e  c o m p l e x i t y  o f  th e  pr o c e s s  an d  n u m b e r  o f  st e p s  i n v o l v e d 
c a n  l e a d  to  pr o b l e m s  wi t h  th e  c o r r e c t  se t  up  o f  th e  ad ,  l e a d i n g  to 
m a k e g o o d s  ( I O U s  fr o m  th e  pu b l i s h e r  to  gi v e  aw a y  fr e e  ad  sp a c e  to  m a k e  up 
f o r  th e  c a m p a i g n ’ s  di s c r e p a n c i e s ) .  To o l s  fo r  c a m p a i g n  m a n a g e m e n t  th a t 
a u t o m a t e  th e  ro u t i n e  pr o d u c t i o n  an d  tr a f f i c k i n g  ta s k s  ar e  es s e n t i a l  to 
k e e p i n g  th e  o v e r h e a d  c o s t s  as s o c i a t e d  wi t h  o n l i n e  ad v e r t i s i n g  do w n . 
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Conclusion
The ability to take advantage of rich media technologies, such as
Macromedia Flash, is essential to developing a successful online
campaign.  Equally important is the dynamic measurement of how
the campaign is performing without incurring undue costs. Recently
agreed upon standards and innovative new tools make the
production, support, and performance tracking of Macromedia
Flash ads as simple as for other online ads.  With the rapidly
increasing support of this rich media format by web publishers and
ad serving networks alike, advertisers can create Macromedia Flash
ads with confidence.

n  th e  en d ,  ad v e r t i s i n g  o n  th e  we b  i s  al l  ab o u t  m a k i n g  th e 
n u m b e r s .   W e b  ad v e r t i s e m e n t s  a r e  h e l d  to  a h i g h e r  st a n d a r d 
f o r  pe r f o r m a n c e  th a n  tr a d i t i o n a l  ad v e r t i s i n g  m e d i a .   A s 
r e p o r t e d  i n  e A d v e r t i s i n g  R e p o r t  ( V o l u m e  II ,  N o v e m b e r  1 9 9 9 ) , 

“ t h e  In t e r n e t  al l o w s  ad v e r t i s e r s  to  ta r g e t  au d i e n c e s  wi t h  pi n p o i n t  ac c u r a c y . 
L i k e  n e v e r  b e f o r e . . .  m a r k e t e r s  c a n  tr a c k  n o t  o n l y  th e  c u s t o m e r  wh o  se e s 
t h e i r  ad ,  b u t  al s o  wh a t  ac t i o n  th e y  to o k  af t e r  th e y  sa w  i t . ”  W h e n  i t  c o m e s  to 
o n l i n e  ad v e r t i s i n g ,  pu b l i s h e r s  a r e  ex p e c t e d  to  de l i v e r  de t a i l e d  c a m p a i g n 
a n a l y s i s  re p o r t s  wi t h  ac c u r a t e  i n f o r m a t i o n  th a t  c a n  b e  us e d  b y  ad v e r t i s e r s 
t o  j u s t i f y  th e  m e d i a  c o s t s . 

Online Advertising Today
W h i l e  c o m p a n i e s  ar e  m o r e  c o s t - c o n s c i o u s  th a n  ev e r  b e f o r e ,  th e  re c e n t  IA B 
3 Q 2 0 0 0  re p o r t  o n  o n l i n e  ad v e r t i s i n g  sh o w s  th a t  th e  i n d u s t r y  i s  c o n t i n u i n g 
t o  gr o w  at  a st e a d y  pa c e .   T h e  re p o r t ,  c o n d u c t e d  b y  th e  N e w  M e d i a  G r o u p 
o f  P r i c e w a t e r h o u s e  Co o p e r s ,  st a t e s  an d  “I n t e r n e t  ad v e r t i s i n g  re v e n u e s 
t o t a l e d  n e a r l y  $ 2 . 0  b i l l i o n  fo r  th e  th i r d  q u a r t e r  o f  2 0 0 0 , "  sh o w i n g  a n e t 
i n c r e a s e  o v e r  re v e n u e s  fr o m  th e  pr e v i o u s  y e a r  o f  ap p r o x i m a t e l y  6 3 % . 

A s  c o m p a r e d  to  o t h e r  ad v e r t i s i n g  c h a n n e l s ,  th e  we b  i s  v i e w e d  l e s s  as  a
s o u r c e  fo r  re c e i v i n g  i n f o r m a t i o n  pa s s i v e l y ,  an d  m o r e  as  a re s e r v o i r  o f 
i n f o r m a t i o n  th a t  i s  wa i t i n g  to  b e  i n t e r r o g a t e d .   T h e  us e r  ap p r o a c h e s  th e 
w e b  wi t h  go a l - o r i e n t e d  tu n n e l  v i s i o n .   W i t h o u t  so u n d  ta r g e t i n g  an d 
a p p r o p r i a t e  c r e a t i v e  ex e c u t i o n ,  ad v e r t i s i n g  i s  o f t e n  i g n o r e d  o r  se e n  as  an 
a n n o y i n g  an d  m a n i p u l a t i v e  pl o y .   H o w e v e r  wh e n  th e r e  i s  a we l c o m e 
m u t u a l  ex c h a n g e  b e t w e e n  th e  ad v e r t i s e r  an d  th e  us e r ,  su c h  as  th e 

I 
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a d v e r t i s e r  pr o v i d i n g  en t e r t a i n m e n t ,  h u m o r ,  o r  i n f o r m a t i o n  i n  ex c h a n g e  fo r 
t h e  us e r ’ s  ti m e  an d  i n t e r e s t  i n  th e  b r a n d ,  th e  ad  wi l l  b e  we l l  re c e i v e d . 

T h e  k e y  tr e n d s  i n  o n l i n e  ad v e r t i s i n g  i n c l u d e  ad v a n c e d  us e r  ta r g e t i n g ,  m o r e 
e m p h a s i s  o n  b r a n d  b u i l d i n g  ( v s .  di r e c t  m a r k e t i n g ) ,  an d  th e  gr a d u a l  sh i f t 
f r o m  “d o t - c o m ”  ad v e r t i s e r  do m i n a n c e  ( p r e v i o u s l y  6 8 %  o f  th e  m a r k e t )  to 
F o r t u n e  1 0 0 0  an d  o t h e r  tr a d i t i o n a l  c o m p a n i e s  th a t  de v e l o p  l a r g e - s c a l e 
a d v e r t i s i n g  c a m p a i g n s .   G r o w i n g  b u d g e t s ,  c o m b i n e d  wi t h  b e t t e r  tr a c k i n g 
t e c h n i q u e s ,  m o r e  c o m p r e h e n s i v e  re p o r t i n g ,  an d  th e  n e e d  fo r  m o r e 
c o m p e l l i n g  ad s ,  ar e  fu e l i n g  th e  de v e l o p m e n t  an d  ac c e p t a n c e  o f  ri c h  m e d i a 
f o r m a t s  su c h  as  M a c r o m e d i a  Fl a s h . 

                

                

                

Figure 5: Macy's Speaks Volumes through a Single Macromedia Flash /
Unicast Superstitial Ad

M A C R O M E D I A  F L A S H : 
A  D I R E C T 
M A R K E T E R ' S  D R E A M 

The Macromedia Flash ad to
the right shows how to
effectively promote seasonal
items and events through an
interactive webmercial.

The ad initially engages the
user with moving images and
a reminder about the
upcoming holiday.  It then
helps the user solve the
problem by presenting viable
solutions and enabling the
user to click through and
purchase immediately.

This ad, designed by San
Francisco advertising agency
Left Field, used Macromedia
Flash to create the Unicast
Superstitial. The resulting ad
gave Macy's a 19%
clickthrough rate!  For more
details, see the case studies
on the Macromedia web site.

http://dynamic.macromedia.com/bin/MM/showcase/scripts/showcase_cs_cover.jsp?Showcase_Title=Macys.com


T H E  I N S I D E  E D G E :   M A C R O M E D I A  F L A S H  A D S 

S o l b r i g h t  —  2 3  —  W h i t e  P a p e r 

Delivering High Impact with Macromedia Flash
M a c r o m e d i a  Fl a s h  i s  a v a l u a b l e  ri c h  m e d i a  te c h n o l o g y  fo r  ad v e r t i s e r s 
b e c a u s e  i t  c a n  de l i v e r  h i g h  i m p a c t  ad s  th a t  wo r k  wi t h i n  m o s t  pu b l i s h e r s 
a n d  ad  se r v i n g  n e t w o r k ’ s  re q u i r e m e n t s  fo r  si t e  pe r f o r m a n c e  an d  us e r - 
f r i e n d l i n e s s .   I t s  ac c e p t a n c e  an d  po p u l a r i t y  am o n g  de s i g n e r s ,  c o m b i n e d 
w i t h  ea s e - o f - u s e ,  en a b l e s  ad v e r t i s e r s  to  ef f e c t i v e l y  i m p l e m e n t  c r e a t i v e 
s t r a t e g i e s  wi t h i n  b u d g e t .   S o  m u c h  so ,  t h a t  o t h e r  ri c h  m e d i a  te c h n o l o g i e s 
l i k e  A u d i o B a s e ,  E n l i v e n ,  U n i c a s t ,  an d  B l u e s t r e a k  al l o w  de s i g n e r s  to  us e 
M a c r o m e d i a  Fl a s h  to  ta k e  ad v a n t a g e  o f  th e i r  un i q u e  te c h n o l o g i e s . 

T h e  ef f e c t  i s  se l f - e v i d e n t .   A  re c e n t  o n l i n e  ad v e r t i s i n g  c a m p a i g n  fr o m 
M a c y ’ s  ( s e e  Fi g u r e  5) ,  to o k  ad v a n t a g e  o f  th e  m a n y  fe a t u r e s  o f  M a c r o m e d i a 
F l a s h ,  us i n g  U n i c a s t ’ s  po p u p  S u p e r s t i t i a l  fo r m a t .   T h i s  h i g h l y - t a r g e t e d , 
s c a l a b l e  ad  do w n l o a d e d  q u i c k l y  an d  pr o d u c e d  a 1 9 %  c l i c k t h r o u g h  ra t e . 
W i t h i n  a si n g l e  ad  sp a c e ,  c o n s u m e r s  w e r e  re m i n d e d  o f  an  up c o m i n g  ev e n t 
( M o t h e r ’ s  D a y ) ,  o f f e r e d  h e l p f u l  su g g e s t i o n s  fo r  ap p r o p r i a t e  gi f t s ,  an d  gi v e n 
t h e  o p p o r t u n i t y  to  pu r c h a s e  i m m e d i a t e l y  o r  b r o w s e  th e  M a c y ’ s  we b  si t e  fo r 
a d d i t i o n a l  i d e a s . 

A n d  wh i l e  th e r e  h a s  b e e n  c o n f u s i o n  o v e r  su p p o r t  fo r  th e  M a c r o m e d i a  Fl a s h 
P l a y e r ,  th e  m o s t  re c e n t  st a t i s t i c s  fr o m  N P D  O n l i n e  sh o w  th a t  9 6 . 4 %  o f  we b 
u s e r s  al r e a d y  h a v e  th e  M a c r o m e d i a  Fl a s h  P l a y e r  i n s t a l l e d ,  en a b l i n g  m o r e 
t h a n  31 7  m i l l i o n  pe o p l e  to  v i e w  M a c r o m e d i a  Fl a s h  ad s .   F o r  th e  ra r e  c a s e s 
i n  wh i c h  a us e r  do e s  n o t  h a v e  th e  M a c r o m e d i a  Fl a s h  P l a y e r  i n s t a l l e d , 
M a c r o m e d i a  pr o v i d e s  an  ea s y  m e t h o d  to  c r e a t e  an  al t e r n a t i v e  G I F  fi l e , 
a l o n g  wi t h  i n s t r u c t i o n s  fo r  de t e r m i n i n g  wh e t h e r  o r  n o t  th e  M a c r o m e d i a 
F l a s h  P l a y e r  i s  i n s t a l l e d .   T h e  M F A A  h a s  al s o  b e e n  wo r k i n g  wi t h  i n d u s t r y 
l e a d e r s  to  ad d r e s s  o t h e r  i s s u e s ,  su c h  as  st a n d a r d  m e t h o d s  fo r  en a b l i n g 
p e r f o r m a n c e  tr a c k i n g .   I n  su m m a r y ,  M a c r o m e d i a  Fl a s h  ad s  en a b l e 
a d v e r t i s e r s  to : 

Ø  P r o v i d e  us e r s  wi t h  q u i c k  ac c e s s  to  th e  i n f o r m a t i o n  th a t  i n t e r e s t s  th e m 
t h e  m o s t 

Ø  I n s t a n t l y  si z e  an d  re s i z e  an  ad  wi t h o u t  c o m p r o m i s i n g  th e  i m a g e  q u a l i t y 
o r  i n c u r r i n g  n e w  pr o d u c t i o n  c o s t s 

Ø  D e l i v e r  m u l t i p l e  l a y e r s  o f  c o n t e n t  wi t h o u t  sa c r i f i c i n g  th e  ae s t h e t i c s  o f 
t h e  ad 

Ø  O b t a i n  pe r f o r m a n c e  st a t i s t i c s  b y  en a b l i n g  de v e l o p e r s  an d  pu b l i s h e r s  to 
i n s e r t  th e  es s e n t i a l  tr a c k i n g  st r i n g 

Ø  O b t a i n  tr e m e n d o u s  c l i c k t h r o u g h  ra t e s ,  en h a n c i n g  b r a n d  re c o g n i t i o n 
a n d  ul t i m a t e l y  i n c r e a s i n g  re v e n u e 
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Fast Forward:  Tools for Success
A s  th e  o n l i n e  ad v e r t i s i n g  i n d u s t r y  c o n t i n u e s  to  ev o l v e ,  n e w  st a n d a r d s  ar e 
b e i n g  de v e l o p e d  an d  a d o p t e d .   R i c h  m e d i a  te c h n o l o g y  c o m p a n i e s  ar e  al s o 
a c t i v e l y  wo r k i n g  wi t h  th e  o n l i n e  ad v e r t i s i n g  i n d u s t r y  to  de f i n e  st a n d a r d s 
f o r  de v e l o p i n g  ad s  us i n g  th a t  pa r t i c u l a r  te c h n o l o g y .   F o r  ex a m p l e , 
m e m b e r s  o f  th e  M F A A  ar e  wo r k i n g  c l o s e l y  to g e t h e r  to  sh a r e  an d  pr o m o t e 
b e s t  pr a c t i c e s  to  ad d r e s s  th e  c h a l l e n g e s  o f  c r e a t i n g  an d  su p p o r t i n g  ad s 
b a s e d  o n  M a c r o m e d i a  Fl a s h  te c h n o l o g y . 

A d d r e s s i n g  b r o a d e r  i s s u e s ,  i n d u s t r y  o r g a n i z a t i o n s  l i k e  th e  IA B ,  FA S T ,  an d 
E m e r g i n g  In t e r e s t  ( f o r m e r l y  th e  R i c h  M e d i a  S I G )  h a v e  b e e n  ac t i v e l y 
f o c u s e d  o n  st a n d a r d s  fo r  ad  m o d e l s ,  an d  b a s i c  pe r f o r m a n c e  m e a s u r e m e n t . 
I n  ad d i t i o n ,  a n u m b e r  o f  i n f r a s t r u c t u r e  c o m p a n i e s  ar e  de d i c a t e d  to 
p r o v i d i n g  to o l s  th a t  st r e a m l i n e  wo r k f l o w ,  m a k i n g  i t  po s s i b l e  to  ef f e c t i v e l y 
a n d  ef f i c i e n t l y  m a n a g e  da y - t o - d a y  In t e r n e t  ad v e r t i s i n g  o p e r a t i o n s . 

F o r  ex a m p l e ,  S o l b r i g h t  o f f e r s  a un i q u e  c o l l e c t i o n  wo r k f l o w  au t o m a t i o n 
s o f t w a r e  fo r  b u y e r s  an d  se l l e r s  th a t  si g n i f i c a n t l y  i m p r o v e s  th e  fl o w  o f 
a c c u r a t e  an d  ti m e l y  i n f o r m a t i o n  am o n g  de p a r t m e n t s ,  av o i d i n g  l a s t - m i n u t e 
p r o d u c t i o n  pr o b l e m s : 

Ø  T h e  D i s p a t c h ™  se r v i c e  h e l p s  m e d i a  b u y e r s  l o c a t e  ap p r o p r i a t e  si t e s  an d 
u n d e r s t a n d  th e  ty p e s  o f  ad s  th e y  ac c e p t  an d  th e i r  pr o d u c t i o n 
r e q u i r e m e n t s .   I t  al s o  en a b l e s  th e  b u y e r  to  v e r i f y  th a t  th e  c r e a t i v e  m e e t s 
p u b l i s h e r  sp e c s . 

Ø  T h e  A d S u i t e ™  A d S a l e s  M a n a g e r ™  se r v i c e  c a p t u r e s  c o n t r a c t  de t a i l s  fo r 
s t a t u s  tr a c k i n g ,  pr o v i d i n g  re l e v a n t  an d  ti m e l y  i n f o r m a t i o n  to 
t r a f f i c k i n g ,  pr o d u c t i o n ,  an d  b i l l i n g  de p a r t m e n t s . 

Ø  T h e  A d S u i t e  A d T r a f f i c  M a n a g e r ™  se r v i c e  c o m b i n e s  th i s  i n f o r m a t i o n 
w i t h  th e  pu b l i s h e r ' s  ad  m o d e l s  an d  c u s t o m i z e d  ri c h  m e d i a  fi l t e r s  to 
a u t o m a t e  m a n y  o f  th e  pr o d u c t i o n  ta s k s  i n v o l v e d  i n  pr e p a r i n g  th e  ad  fo r 
p l a c e m e n t  i n  th e  ad  se r v e r ,  i n c l u d i n g  v a l i d a t i o n  o f  th e  c r e a t i v e  ag a i n s t 
e s t a b l i s h e d  si t e  re q u i r e m e n t s . 

Ø  O n c e  th e  c a m p a i g n  h a s  st a r t e d  to  ru n ,  th e  A d S u i t e  A d B i l l i n g  M a n a g e r ™ 
s e r v i c e  h a n d l e s  th e  re c o n c i l i a t i o n  o f  c o n t r a c t e d  am o u n t  wi t h  th e  ac t u a l 
p e r f o r m a n c e  n u m b e r s  fr o m  th e  ad  se r v e r  an d  pr o v i d e s  de t a i l e d 
s u m m a r i e s  fo r  ac c o u n t i n g  an d  i n v o i c i n g . 
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About Macromedia and Solbright
T h r o u g h  pa r t n e r s h i p s  am o n g  ad v e r t i s e r s ,  ag e n c i e s ,  ad  se r v i n g  c o m p a n i e s , 
i n d e p e n d e n t  we b  si t e s ,  ri c h  m e d i a  te c h n o l o g y  v e n d o r s ,  an d  o t h e r 
c o m p a n i e s  th a t  su p p o r t  m e d i a  pl a n n i n g  an d  c a m p a i g n  m a n a g e m e n t ,  b e s t 
p r a c t i c e s  c o m b i n e  wi t h  ev o l v i n g  st a n d a r d s  to  su p p o r t  an d  fu e l  i n d u s t r y 
g r o w t h .   T h e  M a c r o m e d i a  Fl a s h  A d v e r t i s i n g  A l l i a n c e  ( M F A A )  i s  o n e  su c h 
p a r t n e r s h i p  i n  wh i c h  M a c r o m e d i a  an d  pa r t n e r s  l i k e  S o l b r i g h t  b r i n g 
t o g e t h e r  an  un p a r a l l e l e d  un d e r s t a n d i n g  o f  ri c h  m e d i a  te c h n o l o g i e s  an d  th e 
o n l i n e  ad v e r t i s i n g  i n d u s t r y  to  m e e t  th e  un i q u e  c h a l l e n g e s  fa c i n g  o n l i n e 
a d v e r t i s e r s  an d  pu b l i s h e r s  to d a y . 

M a c r o m e d i a ' s  m i s s i o n  i s  to  m a k e  wo r k  ea s i e r  fo r  pe o p l e  wh o  b u i l d  we b 
c o n t e n t ,  an d  to  en a b l e  th e m  to  de l i v e r  th e  m o s t  ef f e c t i v e  us e r  ex p e r i e n c e s . 
P a s s i o n a t e  ab o u t  wh a t  th e  we b  c a n  b e ,  M a c r o m e d i a  de l i v e r s  aw a r d - 
w i n n i n g  pr o d u c t s  l i k e  M a c r o m e d i a  Fl a s h  th a t  em p o w e r  de v e l o p e r s  to 
p r o v i d e  en g a g i n g  ex p e r i e n c e s  o n  th e  we b  an d  en a b l e  wi n n i n g  e- b u s i n e s s 
s o l u t i o n s .  H e a d q u a r t e r e d  i n  S a n  Fr a n c i s c o ,  M a c r o m e d i a  i s  o n  th e  we b  at 
w w w . m a c r o m e d i a . c o m . 

S o l b r i g h t  i s  fo c u s e d  o n  st r e a m l i n i n g  th e  b u s i n e s s  o f  al l  o n l i n e  ad v e r t i s i n g . 
I t  sp e c i a l i z e s  i n  we b - b a s ed  wo r k f l o w  au t o m a t i o n  so l u t i o n s  th a t  si m p l i f y  th e 
i m p l e m e n t a t i o n  o f  o n l i n e  ad v e r t i s i n g  fo r  ad v e r t i s e r s  an d  pu b l i s h e r s  al i k e . 
F o r  ex a m p l e ,  S o l b r i g h t ' s  A d S u i t e  sy s t e m  fo r  pu b l i s h e r s  re d u c e s  th e  ti m e  to 
p r o c e s s  ri c h  m e d i a  ad s  b y  m o r e  th a n  80 % !  S u c h  ad v a n c e s  ar e  po s s i b l e 
b e c a u s e  o f  S o l b r i g h t ' s  i n n o v a t i v e  te c h n o l o g y  an d  de d i c a t e d  st a f f ,  wh o  b r i n g 
t h e  c o m p a n y  y e a r s  o f  ex p e r i e n c e  i n  sy s t e m s  ar c h i t e c t u r e ,  ad  se r v e r 
i n t e g r a t i o n ,  da t a b a s e  m a n a g e m e n t ,  an d  c u s t o m e r  se r v i c e .   H e a d q u a r t e r e d 
i n  N e w  Yo r k  Ci t y ,  S o l b r i g h t  i s  o n  th e  we b  at  w w w . s o l b r i g h t . c o m . 

www.solbright.com
www.macromedia.com
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Learn More about Online Advertising
News Sites Selected Articles

ClickZ
www.clickz.com

• "A Rich Media Great Comes Through," Bill McCloskey, 11/2000
• "Animated GIFS:  More Expensive than Rich Media?," Karim Sanjabi, 06/2000
• "Debunking the Myths," Karim Sanjabi, 06/2000
• "Sometimes It Pays to be Rich," Heidi Anderson, 01/2001
• "That Sneaking Impression, Part 1 & 2," Tig Tillinghast, 08/2000
• "Tips for Evaluating New Rich Media Formats," Tom Hespos, 05/1999

TurboAds
www.turboads.com

• "The History and Mystery of Vector Graphics," Bill McCloskey, 04/1999
• "Rich Media Challenges and Rewards," Jeff Wilkins, 08/2000

ChannelSeven
www.channelseven.com

• "Comparing Apples and Oranges:  The Fruit Salad of Advertising
Measurement," Lawrence Pintak, 01/2001

Digitrends
www.digitrends.net

• "Rich Media:  Online Advertising's Beacon," Rob Graham, 12/2000
• "Webmercials Save the Online Adscape," Brett Bush, 12/2000

Research Sites Selected Articles
AdRelevance

www.adrelevance.com
• "Building Roads Less Traveled:  Understanding Ad Sizes and Technologies,"

10/2000
Jupiter Research

www.jup.com
• "Narrowband Creative:  Balancing Diminishing Near-Term Effectiveness with

Long-Term ROI," 2/2000
Millward Brown

www.millwardbrown.com
• "The Medium Is Part of the Message — The Role of Media for Shaping the

Image of a Brand,"  11/2000
Millward Brown Interactive

www.mbinteractive.com
• "Evaluating the Effectiveness of The Superstitial," 10/1999
• "The Wired Digital Rich Media Study," 01/1999

Forrester Research
www.forrester.com

• "The Content Site Turnaround," 12/2000
• "Internet Advertising Skyrockets," 08/1999
• "Macromedia's Flash Floods the Web," 05/1999

Newport Group, Inc.
www.newport-group-inc.com

• "Understanding the Value of Workflow Automation for Online Advertising," 2000,
(download from Solbright at www.solbright.com/pdfs/newportgroup.pdf)

eMarketer
www.emarketer.com

• "The eAdvertising Report," Volume II 11/1999 and Volume III 06/2000

Standards Sites Selected Articles
MFAA

www.macromedia.com
• "Rich Media Recommendations"
• "Tracking Macromedia Flash (SWF) Movies"

IAB
www.iab.net

• "IAB/CASIE Advertising Banner Sizes"
• "IAB Internet Ad Revenue Report," 3Q2000
• "Myers Reports and IAB Note that Online Advertising Shifts Mainstream," IAB

Informer Newsletter, 12/2000
FAST

www.fastinfo.org
• "Audience Measurement Guidelines," 01/2000
• "Basic Advertising Measures," 03/1999
• "Data Reconciliation Study," 01/1999

Emerging Interest
www.emerginginterest.com

• "Emerging Rich Media Technologies to Create $34B Industry by 2005," 01/2001

www.clickz.com
www.turboads.com
www.channelseven.com
www.digitrends.net
www.adrelevance.com
www.jup.com
www.millwardbrown.com
www.mbinteractive.com
www.forrester.com
www.newport-group-inc.com
www.emarketer.com
www.macromedia.com
www.iab.net
www.fastinfo.org
www.emerginginterest.com
http://clickz.com/article/cz.2908.html
http://clickz.com/article/cz.1806.html
http://clickz.com/article/cz.1851.html
http://clickz.com/article/cz.3145.html
http://clickz.com/article/cz.2171.html
http://clickz.com/article/cz.324.html
http://www.turboads.com/richmedia_news/99rmn/f19990426.shtml
http://www.turboads.com//richmedia_news/2000rmn/rmn20000829.shtml
http://www.channelseven.com/newsbeat/2001features/news20010111.shtml
http://www.digitrends.net/marketing/13639_13088.html
http://www.digitrends.net/marketing/13639_12967.html
http://www.adrelevance.com/intelligence/report17.pdf
http://www.millwardbrown.com/news/white_papers.asp
http://www.mbinteractive.com/resources/reports/wired_rich_media.html
www.solbright.com/pdfs/newportgroup.pdf
http://www.emarketer.com/echannels/eadvertising/welcome.html
http://www.macromedia.com/solutions/richmedia/tracking/recommendations.html
http://www.macromedia.com/solutions/richmedia/tracking/
http://www.iab.net/iab_banner_standards/bannersource.html
http://www.iab.net/forms/qreport.html
http://www.iab.net/newsletter/iabinform_2000-12.html#myers
http://www.emerginginterest.com/news/newstudy010801.html
http://www.fastinfo.org/measurement/pages/index.cgi/audiencemeasurement
http://www.fastinfo.org/measurement/pages/index.cgi/basicadmeasures
http://www.fastinfo.org/pages/index.cgi/datarecstudy
http://www.mbinteractive.com/resources/reports/unicast.pdf
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